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1. Background and Objectives

This report covers the Metropolitan Transportation Authority (MTA)’s 2017 Metro-North Railroad
(MNR) West of Hudson (WoH) Origin and Destination (OD) Survey, conducted by Abt Associates.
MNR’s WoH territory includes two lines, Pascack Valley and Port Jervis. This report covers only the
MNR stations located in New York State. There is another full-length report which includes data
collected from customers at all WoH stations, both in New York and New Jersey. It also includes
detailed descriptions of the methodology, sampling plan, data collection and staffing efforts, survey
cleaning, geocoding, and data expansion.

To briefly summarize, the study involved two processes: 1) capturing train boarding and alighting
figures by way of head counts for each train and at each station; and 2) providing a more in-depth
travel and demographic profile of customers by way of self-reported surveys. Data collection took
place from April —June 2017.

This OD Study was designed to provide a complete, geographically detailed representation of MNR
WoH passenger travel patterns. Specifically, it will be used to augment MTA's regional transit ridership
forecast models used to support development of New Starts transit projects. It will also satisfy MTA’s
requirements for ridership data collection to validate the performance of these models. In addition,
data collected will be instrumental for compliance with Title VI reporting. The data will also be used to
support planning of potential capital projects for West of Hudson services, including a new yard,
passing sidings, and additional service. The data obtained will also be used to satisfy a multitude of
information needs in the day-to-day operations of MNR’s WoH service. These include understanding
the changes in travel patterns of West of Hudson riders using both the Port Jervis and Pascack Valley
lines. Suffern station is also included in the New York stations even though it is not a Metro-North
station. Suffern is included to show the ridership at all New York stations West of Hudson.



2. Survey Results

The following results are for the West of Hudson New York only stations on the Port Jervis Line and
Pascack Valley Line. The results are broken out by daypart: AM Peak (6-9am), Off Peak, Weekday,
Saturday, Sunday and Weekend. They unweighted base numbers represent the total number of
respondents answering a specific question, while the weighted base is the expanded total. The data in
the tables is shown as expanded or weighted data, and generally adds up to the weighted base for
each daypart. In the cases that it does not add up to (or exceeds) the weighted base, it is due to lack of
response for some non-vital questions, or more than one response given for questions with multiple
options (e.g. access mode to a Metro-North station could have included walking and bus, for example).

A representation of the WoH network is shown below for context.
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2.1

Inbound Trip Purpose

o Most AM Peak customers stated that commuting to or from their regular workplace was the purpose of their
surveyed inbound trip (94%).
o That percentage decreased to about half of the customers (46%) during the weekday Off Peak, and an even

smaller share on weekends (16%).

e The most commonly reported weekend trip purpose was recreation, with about 44% of customers stating that
as their trip purpose.

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312

Line Inbound Trip Purpose AM Peak Off Peak Weekday Saturday Sunday Weekend
Commuting to / from regular 900f 94.7%| 147} 63.1%| 1047 88.5%| 33i 12.9%| 48 21.1% 81l 16.8%
workplace
Commuting to / from school 160 1.7%| 15¢ 6.4% 31: 2.6% 4 1.6%|] 15 6.6% 19 3.9%

2 iForbusiness reasons (notto 17¢ 1.8%| 27; 11.6% 44 3.7% 9 3.5% 6 2.6% 15 3.1%

T iregular workplace)

i Personal business (e.g., 13f 14%| 17 7.3% 30i 2.5%| 28! 11.0%| 68 30.0% 96i 19.9%

& imedical / visiting)

§ Shopping 0f 0.0% 0/ 0.0% 0! 0.0% 3i 1.2% 2: 0.9% 5/ 1.0%

0. {Recreation (e.g., dining / 4: 04%| 20 8.6% 24 2.0%| 172; 67.5%| 68i 30.0%] 240i 49.7%
entertainment/ vacation)

Other 0 0.0% 7 3.0% 7: 0.6% 6! 24%| 21: 8.8% 27! 5.6%
Total Pascack Valley 950£100.0%] 233:{100.0%| 1183:100.0%| 255 100.0%|] 228:100.0%] 483:i100.0%
Commuting to / from regular | 1512 92.8%| 99 33.2%| 1611; 83.6%| 52 14.5%| 80:i 17.0%] 132; 15.9%
workplace

Commuting to / from school 68 4.2% 7¢ 2.3% 75 3.9% 0i 0.0% 4: 0.9% 4:  0.5%
For business reasons (notto 27: 1.7%| 22 7.4% 49 2.5% 3i 0.8%] 20: 4.3% 23i 2.8%

-2 iregular workplace)

@© |Personal business (e.g., 10; 0.6%| 91; 30.5%]| 101; 5.2%| 130; 36.3%| 134: 28.5%] 264; 31.8%

L medical /visiting)

&£ iShopping 1i 0.1% 0f 0.0% 11 0.1% 6 1.7% 7: 15% 13: 1.6%
Recreation (e.g., dining / 6f 04%| 75i 25.2% 81l: 4.2%| 160; 44.7%| 179 38.1%] 339: 40.9%
entertainment/vacation)

Other 4: 0.3% 4: 1.3% 8: 0.5% 7 2.0%| 47: 9.8% 54: 6.5%
Total Port Jervis 1628:100.0%]| 298:100.0%] 1926i100.0%]| 358 100.0%| 471:100.0%| 829:100.0%
Commuting to / from regular | 2412 93.5%| 246: 46.3%| 2658 85.5%| 85: 13.9%| 128 18.3%] 213 16.2%
workplace

Commuting to / from school 84 33%| 22 4.1%| 106 3.4% 4i  0.7%] 19! 2.7% 231 1.8%

g For business reasons (notto 448 1.7%] 49 92% 93 3.0%| 12 2.0%| 26: 3.7% 38{ 2.9%

% iregular workplace)

{n iPersonal business (e.g., 23 0.9%]| 108; 20.3%| 131} 4.2%| 158; 25.8%| 202; 28.9%| 360: 27.4%

2 imedical / visiting)

< [Shopping 1 0.0% 0 0.0% 1 0.0% 9! 15% 9! 1.3% 18 1.4%

E Recreation (e.g., dining / 10f 0.4%| 95i 17.9%| 105 3.4%| 332i 54.2%| 247 35.3%| 579 44.1%
entertainment/ vacation)

Other 51 02%]| 11i 2.1% 16 0.5%| 13 2.1%| 68: 9.7% 81li 6.2%
Total NY Stations 2578:100.0%| 531:100.0%] 3109:100.0%| 613i100.0%] 699:100.0%] 1312:100.0%




2.2

Inbound Origin Location

e Orange and Rockland counties were the most common origin locations among customers across all dayparts.
In the AM Peak, Rockland was the origin for most of the Pascack Valley customers (94.7%) and Orange was the
origin for most of the Port Jervis customers (73.2%).

e Overall, the total share of weekday origins closely resembled the AM Peak data, since most responses were
obtained in that daypart. Rockland (42.3%) and Orange (36.8%) were the main origins on weekends, as well.

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Origin Location AM Peak Off Peak Weekday Saturday Sunday Weekend
. NY Rockland 900: 94.7%| 206i 88.4%| 1106: 93.5%| 218 85.5%]| 206 90.4%| 424 87.8%
% NJ North 43: 4.5% 0: 0.0% 43: 3.6%] 19: 7.5% 4: 1.8% 23i 4.8%
i NJ Central 0: 0.0%]| 11! 4.7% 11: 0.9% 3t 1.2% 2; 0.9% 51 1.0%
§ NY Orange 5: 0.5% 0: 0.0% 5 0.4% 1: 04% 1: 0.4% 2i 0.4%
§ Other 2i 0.2%| 16; 6.9% 18¢ 15%] 14: 55%| 15 6.6% 29 6.0%
Total Pascack Valley 950:100.0%| 233:100.0%| 1183:100.0%] 255:100.0%| 228:100.0%| 483:100.0%
NY Orange 1191: 73.2%| 171; 57.4%| 1362 70.7%] 227; 63.4%| 254; 53.9%| 481 58.0%
NY Rockland 295: 18.1%] 49: 16.4%| 344: 179%| 72 20.1%] 59 12.5%| 131: 15.8%
NY Sullivan Ulster 52: 3.2%| 15i 5.0% 67: 35%| 24 6.7%| 44: 9.3% 68! 8.2%
k%) NJ North 28: 1.7% 9i 3.0% 37: 1.9%| 15¢ 4.2%| 15 3.2% 30i 3.6%
>
© PA North 24: 15%| 13! 4.4% 37: 1.9% 4: 1.1% 8 1.7% 120 1.4%
2
g NJ Central 15¢ 0.9% 3i 1.0% 18: 0.9% 1 0.3% 9t 1.9% 100 1.2%
o NJ Hudson County 2: 01%] 15¢ 5.0% 17: 0.9% 0: 0.0%] 11: 2.3% 11i 1.3%
NY Dutchess 12¢ 0.7% 0i 0.0% 12¢ 0.6% 0: 0.0% 0f 0.0% 0! 0.0%
Other 9: 0.6%] 23i 7.7% 32: 1.7%| 15 4.2%| 71 15.1% 86 10.4%
Total Port Jervis 1628:100.0%| 298:100.0%| 1926:100.0%| 358:100.0%| 471:100.0%| 829:100.0%
NY Rockland 1195; 46.4%| 255; 48.0%|] 1450;: 46.6%]| 290: 47.3%| 265; 37.9%| 555; 42.3%
NY Orange 1196: 46.4%| 171 32.2%| 1367: 44.0%| 228: 37.2%| 255! 36.5%| 483: 36.8%
n NJ North 71; 2.8% 9: 1.7% 80 2.6%| 34; 55%] 19 2.7% 53; 4.0%
<
2 NY Sullivan Ulster 52: 2.0%| 15 2.8% 67: 2.2%| 24: 3.9%| 44: 6.3% 68: 5.2%
©
%) PA North 24: 09%| 13; 2.4% 37: 1.2% 4: 0.7% 8: 1.1% 12; 0.9%
E NJ Central 15: 0.6%| 14: 2.6% 29: 0.9% 4: 0.7%] 11 1.6% 15¢ 1.1%
g NJ Hudson County 2;: 0.1%| 15;: 2.8% 17; 0.5% 0: 0.0%] 11; 1.6% 11; 0.8%
. NY Dutchess 12i 0.5% 0! 0.0% 12¢ 0.4% 0! 0.0% 0f 0.0% 0! 0.0%
Other 11 04%| 39 7.3% 50 1.6%| 29i 4.7%| 86; 12.3%| 115! 8.8%
Total NY Stations 2578i100.0%] 531:{100.0%| 3109:i100.0%| 613:100.0%| 699:100.0%| 1312:100.0%




2.3

Inbound Origin Location Type

o Home was the most commonly reported trip origin type for customers in all dayparts. It accounted for almost
all the trip origin types in AM Peak (95.7%), more than half off the types in the Off Peak (68.2%), and most in
the weekday total (91%).

e Overall, more than half of weekend trips (51.9%) began from home although Saturday had a larger share
(59.9%) than Sunday (44.9%). Origins from friend/family home were more common on Sundays than on
Saturdays (33.8% vs. 20.9%).

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line  Origin Type AM Peak Off Peak Weekday Saturday Sunday Weekend
My Home 905: 95.3%| 150! 64.7%] 1055; 89.3%] 179} 69.9%| 109: 47.6%| 288} 59.4%
> My Work 13: 14%| 63; 27.2%| 76: 6.4%| 16; 63%| 7 3.1%| 23} 4.7%
§ My School 0 0.0%] O 0.0% 0 0.0%|] O} 0.0%] 1 04% 1} 0.2%
§ Friend / Family Home 23 2.4%| 13} 56%| 36; 3.0%| 23] 9.0%] 95: 415%| 118} 24.3%
9 Recreation / Tourism / Hotel 4i 04%| 3 1.3% 7¢ 0.6%| 38f 14.8%| 17 7.4%| 55 11.3%
L Other 5! 05%] 3I 13% 8/ 0.7%|] 0 00%] 0: 0.0% 0/ 0.0%
Total Pascack Valley 950: 100.0%]| 232} 100.0%] 1182} 100.0%| 256} 100.0%| 229; 100.0%| 485} 100.0%
My Home 1563 96.0%| 212} 70.9%| 1775 92.1%]| 188} 52.7%|205: 43.6%| 393} 47.5%
My Work 23: 1.4%| 27; 9.0%| 50 2.6%| 1} 03%] 28: 6.0%| 29! 35%
g My School 2; 01%] 2 0.7% 4: 02%| O, 0.0%] 1 0.2% 1} 0.1%
% Friend / Family Home 24: 15%|] 34} 11.4%| 58 3.0%]|105] 29.4%]141: 30.0%| 246} 29.7%
E Recreation / Tourism / Hotel 4: 0.2%| 24: 8.0%| 28: 15%| 58} 16.2%| 88: 18.7%| 146} 17.7%
Other 12: 0.7%| 0 0.0%| 12 06%] 5 14%| 7 15%| 12} 15%
Total Port Jervis 1628 100.0%| 299} 100.0%] 1927 100.0%| 357} 100.0%| 470: 100.0%| 827}100.0%
My Home 2468: 95.7%| 362; 68.2%]2830; 91.0%| 367} 59.9%| 314 44.9%| 681} 51.9%
g My Work 36: 1.4%|] 90! 16.9%| 126f 4.1%| 17} 2.8%| 35¢ 5.0%| 52! 4.0%
s My School 2; 01%] 2 04% 4: 0.1%| O, 0.0%] 2 03% 2 0.2%
2 Friend / Family Home 47: 1.8%| 47 89%| 94 3.0%|128f 20.9%|236; 33.8%| 364, 27.7%
% Recreation / Tourism / Hotel 8! 0.3%| 27 51%] 35 1.1%| 96{ 15.7%|105; 15.0%| 201} 15.3%
E Other 18: 0.7%| 3! 0.6%| 20 0.6%] 5 08%| 8¢ 1.0%| 13} 1.0%
Total NY Stations 2578:100.0%] 531} 100.0%] 3109} 100.0%| 613} 100.0%] 699: 100.0%| 1312} 100.0%

(S, ]



2.4 Inbound Origin Station

e About half of all weekday trips on Pascack Valley Line began at the Nanuet Station (48.8%), and two-thirds of
weekday trips on the Port Jervis Line began at Harriman (29.1%), Suffern (19.2%) and Salisbury Mills (18.4%).
e On weekends, boarding on the Pascack Valley Line were more evenly split, as were those on the Port Jervis

Line.

e On weekends the terminal stations Spring Valley (on the Pascack Line) and Port Jervis had a much greater
share of boardings (26.9% and 18.7%, respectively) than on weekdays (12.3% and 4.3%, respectively).

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312

Line Inbound Origin Station AM Peak Off Peak WWEETIGEW Saturday Sunday Weekend
« Spring Valley 83 8.7%| 63: 27.0%| 146: 12.3%| 75; 29.4%] 55 24.1%| 130; 26.9%
§ E)‘ Nanuet 476; 50.1%] 101; 43.3%| 577: 48.8%| 72; 28.2%]101: 44.3%| 173! 35.8%
§ g Pearl River 391 41.2%] 69: 29.6%| 460: 38.9%]108: 42.4%]| 72¢ 31.6%| 180 37.3%
Total Pasckack Valley 950 100.0%] 233; 100.0%] 1183} 100.0%| 255 100.0%| 228: 100.0%] 483: 100.0%
Port Jervis 48 29%] 35¢ 11.7% 83 4.3%| 54} 15.1%]101: 21.4%] 155: 18.7%
Otisville 18 1.1% 0 0.0% 18 0.9% 6 1.7%] 10 2.1% 16 1.9%
Middletown 206f 12.7%| 63 21.1%| 269; 14.0%| 85; 23.7%| 78! 16.6%| 163! 19.7%
K] Campbell Hall 92 5.7%| 18 6.0%] 110 5.7% 4 1.1%| 21 4.5% 25 3.0%
% Salisbury Mills 315; 19.3%| 40: 13.4%| 355: 18.4%| 48} 13.4%| 41 8.7%| 89: 10.7%
% Harriman 499t 30.7%| 62¢ 20.8%] 561! 29.1%| 52; 14.5%] 68! 14.4%]| 120 14.5%
e Tuxedo 103 6.3%| 13 4.4%]| 116 6.0%| 51; 14.2%| 66} 14.0%| 117 14.1%
Sloatsburg 39 2.4% 5 1.7% 44 2.3%| 19 5.3%| 21 4.5% 40 4.8%
Suffern 308; 18.9%] 62; 20.8%| 370: 19.2%] 39: 10.9%] 65; 13.8%| 104! 12.5%
Total Port Jervis 1628 100.0%] 298; 100.0%] 1926 100.0%| 358 100.0%] 471: 100.0%] 829: 100.0%
Spring Valley 83 3.2%| 63 11.9%| 146 4.7%| 75 12.2%| 55 7.9%| 130 9.9%
Nanuet 476; 18.5%] 101; 19.0%| 577: 18.6%]| 72: 11.7%]101; 14.4%| 173 13.2%
Pearl River 391 15.2%| 69 13.0%] 460! 14.8%] 108 17.6%| 72: 10.3%| 180: 13.7%
Port Jervis 48 1.9%| 35 6.6% 83 2.7%| 54 8.8%] 101; 14.4%] 155! 11.8%
g Otisville 18¢ 0.7%| 0i 0.0%| 18; 0.6%| 6i 1.0%| 10; 1.4%| 16 1.2%
IS Middletown 206 8.0%| 63 11.9%| 269 8.7%| 85: 13.9%| 78} 11.2%| 163 12.4%
g Campbell Hall 92 3.6%| 18 3.4%| 110 3.5% 4 0.7%] 21 3.0% 25 1.9%
% Salisbury Mills 315 12.2%| 40 7.5%| 355; 11.4%| 48 7.8%| 41 5.9% 89 6.8%
E Harriman 499: 19.4%] 62; 11.7%| 561: 18.0%] 52 8.5%| 68 9.7%| 120 9.1%
Tuxedo 103 4.0%| 13 24%| 116 3.7%| 51 8.3%| 66 9.4%| 117 8.9%
Sloatsburg 39 1.5% 5 0.9% 44 1.4%] 19 3.1%| 21 3.0% 40 3.0%
Suffern 308 11.9%| 62} 11.7%] 370; 11.9%| 39 6.4%] 65 9.3%| 104 7.9%
Total NY Stations 2578 100.0%] 531 100.0%] 3109; 100.0%| 613} 100.0%| 699: 100.0%| 1312} 100.0%

[e)]



2.5

Access Mode to Inbound Origin Station

e About 74% of AM Peak customers reported driving alone to the origin station and parking, compared to 5.9%
who reported walking.
o Driving alone became less prevalent during the Off Peak (23.2%), while walking was most commonly reported

(31.3%).

e On Saturdays, driving alone or driving with others (17.7% and 14.9%, respectively) was more popular than on
Sundays (10.2% and 7.1%, respectively), while getting dropped off was more commonly reported on Sundays
(50.7%), than on Saturdays (26.4%). Walking was reported more frequently on weekends (21.5%) than on
weekdays (10.2%).

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Access Mode to Origin Station AM Peak Off Peak Weekday Saturday Sunday Weekend
Drove alone & parked 689 71.2%| 32 13.8%| 721} 60.1%| 35! 13.6%| 37 16.2%| 72! 14.8%
Drove/rode with others & parked 13 1.3%| 19} 8.2%| 32¢ 2.7%| 31} 12.0%| 9i 3.9%| 40: 8.2%
P Dropped off 178; 18.4%| 43! 18.5%| 221; 18.4%| 72} 27.9%| 117 51.3%] 189 38.9%
f=>° Walked 81 8.4%| 121} 52.2%| 202 16.8%| 86} 33.3%] 32 14.0%| 118 24.3%
‘é Bus 1 0.1% 7 3.0% 8 0.7% 7 2.7% 1 0.4% 8 1.6%
b Taxi/Uber/car Service 1 0.1% 6 2.6% 7 0.6%| 20 7.8%| 28; 12.3% 48 9.9%
E Bicycle 2 0.2% 0 0.0% 2 0.2% 4 1.6% 0 0.0% 4 0.8%
Other 3 0.3% 4 1.7% 7 0.6% 3 1.2% 4 1.8% 7 1.4%
Total Pasckack Valley 968: 100.0%| 232} 100.0%| 1200} 100.0%| 258} 100.0%] 228 100.0%| 486:100.0%
Drove alone & parked 1242: 75.6%| 91; 30.5%] 1333} 68.7%| 73} 20.7%| 36 7.4%| 109: 13.0%
Drove/rode with others & parked | 103! 6.3%| 43} 14.4%| 146: 7.5%]| 60} 17.0%| 42 8.6%| 102; 12.2%
Dropped off 208: 12.7%| 95! 31.9%]| 303} 15.6%| 89} 25.3%]245; 50.4%]| 334 39.9%
g Walked 73 4.4%| 45} 15.1%| 118 6.1%| 69} 19.6%| 98: 20.2%| 167 19.9%
% Bus 0: 0.0%| 15! 5.0%| 15( 0.8%| 12} 3.4%| 18 3.7%| 30! 3.6%
DS_ Taxi/Uber/car Service 9: 05%| 5 1.7%| 14} 0.7%| 23} 65%] 21; 43%| 44; 53%
Bicycle 6 0.4% 0 0.0% 6 0.3%] 21 6.0% 1 0.2% 22 2.6%
Other 2 0.1% 4 1.3% 6 0.3% 5 1.4%| 25 5.1% 30 3.6%
Total Port Jervis 1643:100.0%)| 298§ 100.0%] 1941} 100.0%| 352} 100.0%] 486 100.0%| 838:100.0%
Drove alone & parked 1931: 74.0%|] 123} 23.2%]| 2054} 65.4%] 108} 17.7%] 73; 10.2%| 181 13.7%
Drove/rode with others & parked 116 4.4%| 62; 11.7%| 178 5.7%| 91} 14.9%] 51 7.1%| 142: 10.7%
g Dropped off 386: 14.8%] 138} 26.0%| 524: 16.7%] 161} 26.4%|362f 50.7%| 523: 39.5%
E Walked 154 5.9%] 166 31.3%| 320: 10.2%] 155} 25.4%]130f 18.2%| 285: 21.5%
g Bus 1 0.0%]| 22 4.2% 23 0.7%] 19 3.1%| 19 2.7% 38 2.9%
f—ZU Taxi/lUber/car Service 10 0.4%]| 11 2.1% 21 0.7%] 43 7.0%| 49 6.9% 92 6.9%
E Bicycle 8 0.3% 0 0.0% 8 0.3%] 25 4.1% 1 0.1% 26 2.0%
Other 5/ 02%| 8! 15%| 13} 04%| 8f 13%| 29 4.1%| 37! 2.8%
Total NY Stations 2611:100.0%| 530} 100.0%| 3141 100.0%] 610} 100.0%| 714 100.0%| 1324 100.0%

Note: respondents were instructed to select all access modes that applied. As a result, the total number and percentage of
“walk” is overstated, as many people may have selected walk along with other modes (e.g. walk to a bus). Additionally, the
tables in this section can add up to more than the weighted base for each daypart.




2.6

Transfer Station

e Just over one-quarter (27.7%) of weekday customers reported making a transfer during their inbound trip.

o Off-Peak customers were more likely to transfer than AM Peak customers (42.5% Off-Peak vs. 24.7% Peak).
This is likely due to Off-Peak travel being more Midtown Manhattan oriented.

e Asignificantly larger share of weekend customers (45.8%) reported making a transfer during their inbound
trip, and slightly more Sunday customers made inbound transfers (46.9%) than Saturday customers (44.5%).

e Of those customers who transferred, nearly all indicated that Secaucus Junction was their transfer station
(95% on weekdays and 99% on weekends).

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Did you transfer? Where? AM Peak Off Peak WEETIGEW Saturday Sunday Weekend
o Yes, Transferred 246; 25.9%]| 105¢ 47.1%|] 351: 30.0%| 107} 42.0%| 102 44.7%| 209; 43.3%
S 3 Hoboken 9 09%| 8! 3.6%| 17; 15%] 0 0.0%] 0 0.0% 0 0.0%
ST Secaucus Junction 237: 25.0%| 97i 435%| 334: 28.5%]107: 42.0%] 102} 44.7%| 209: 43.3%
g > No, Did Not Transfer 702; 74.1%] 118¢ 52.9%| 820: 70.0%| 148} 58.0%| 126/ 55.3%| 274} 56.7%
Total Pascack Valley 948: 100.0%] 223 100.0%] 1171 100.0%]| 255} 100.0%]| 228 100.0%| 483} 100.0%
Yes, Transferred 391: 24.0%| 117 39.1%|] 508: 26.4%| 166! 46.4%| 226 48.0%| 392i 47.3%
1) Hoboken 206 12%| Oi 0.0%] 20 1.0%] Of 00%] 3¢ 0.6% 3i 0.4%
GE) Ridgewood 0f 0.0%|] O0f 0.0% 0i 0.0%| 6f 1.7%] O0f 0.0% 6 0.7%
2 Suffern 7f 04%| 0f 0.0% 7: 04%] O: 0.0%] Of 0.0% 0i 0.0%
DB_ Secaucus Junction 364F 22.4%|117; 39.1%| 481 25.0%| 160¢ 44.7%| 223 47.3%| 383: 46.2%
No, Did Not Transfer 1235f 76.0%| 182: 60.9%|1417; 73.6%)| 192¢ 53.6%| 245! 52.0%| 437! 52.7%
Total Port Jervis 1626 100.0%] 299: 100.0%] 1925 100.0%| 358: 100.0%] 471} 100.0%] 829! 100.0%
@ Yes, Transferred 637 24.7%| 222; 42.5%| 859 27.7%|273; 44.5%| 328; 46.9%| 601 45.8%
2 Hoboken 29 11%] 8¢ 15%| 37¢ 12%] 0 0.0%] 3¢ 0.4% 3i 0.2%
% Ridgewood 0f 0.0%] O0f 0.0% 0i 0.0%| 6f 1.0%|] O0i 0.0% 6! 0.5%
> Suffern 7; 03%] O0f 0.0% 7: 02%| O0f 0.0%] O0i 0.0% 0 0.0%
z Secaucus Junction 601: 23.3%|214: 41.0%] 815 26.3%|267; 43.6%| 325! 46.5%| 592; 45.1%
% No, Did Not Transfer 1937; 75.3%)] 300i 57.5%| 2237 72.3%|340; 55.5%|371; 53.1%| 711 54.2%
- Total NY Stations 2574:100.0%| 522§ 100.0%] 3096 100.0%] 613; 100.0%| 699 100.0%] 1312: 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.




2.7

Inbound Destination Station

e The clear majority of weekday customers reported either Hoboken (65.2%) or NY Penn Station (24.1%) as their
final destination stations (89.3% combined).
o Hoboken was the most prevalent inbound destination station during the AM Peak (71%).
e Hoboken and NY Penn Station were the two most frequently mentioned inbound destination stations during
the weekend (31.4% and 39.6%, respectively).

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Inbound Destination Station AM Peak Off Peak Weekday Saturday Sunday Weekend
NY Penn Station 221} 23.3%| 84! 36.1%| 305; 25.9%| 94! 36.9%| 76 33.3%| 170} 35.2%
Newark Penn Station 9 09%| 6; 2.6%| 15f 1.3%] 3; 12%| 7: 31%| 10 2.1%
Anderson Street 0 0.0%] 11 4.7% 11 0.9%] 12 4.7% 0 0.0% 12 2.5%
Essex Street 0f 0.0%] 9! 3.9% 9 0.8%] 36 14.1%| 12; 5.3%| 48, 9.9%
Hillsdale 0f 0.0%] 9 3.9% 9t 08%| O 0.0%| O0i 0.0% 0f 0.0%
Hoboken 684 72.0%| 48 20.6%| 732} 62.1%| 64; 25.1%| 88: 38.6%| 152; 31.5%
> Kingsland 0f 0.0%] O 0.0% 0f 0.0%] 1! 04%| 0: 0.0% 1} 0.2%
E Montvale 0f 0.0%] 23} 9.9%| 23: 2.0%|] 0: 0.0%] 0: 0.0% 0f 0.0%
§ New Bridge Landing 5/ 05%] 0 0.0% 5/ 0.4%| 12f 47%| 0: 0.0%| 12! 25%
a Park Ridge 0.5%| 11; 4.7%| 16; 1.4%] 0 0.0%| 12: 53%| 12 25%
& Pearl River 10; 11%| Oi 0.0%| 10; 0.8%| 0! 0.0%] 0: 0.0% 0f 0.0%
River Edge 0f 0.0%] O 0.0% 0f 0.0%] 12} 4.7%| 24: 105%| 36! 7.5%
Teterboro 5/ 05%] 0 0.0% 5f 04%| 0! 0.0%| 0 0.0% 0f 0.0%
Westwood 0f 0.0%] 11; 4.7%| 11 0.9%| 12: 4.7%| 0: 0.0%] 12 25%
Secaucus Junction 7 0.7%| 11} 4.7% 18 1.5% 7 2.7% 2 0.9% 9 1.9%
Other 4 04%| 10! 43%| 14; 08%| 2 08%| 7: 3.1% 9f 1.9%
Total Pascack Valley 950} 100.0%] 233} 100.0%] 1183 100.0%] 255} 100.0%| 228 100.0%| 483} 100.0%
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Inbound Destination Station (continued)

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Inbound Destination Station AM Peak Off Peak Weekday Saturday Sunday Weekend
NY Penn Station 337; 20.7%]| 106} 35.6%| 443; 23.0%| 149 41.6%|201: 42.7%| 350; 42.2%
Newark Penn Station 9 06%| 6: 2.0%| 15¢ 0.8%| 5¢ 14%| 5: 1.1%| 10} 1.2%
Essex Street 1i 0.1%| O0f 0.0% 1 0.1%| O0f 0.0%| 0: 0.0% 0 0.0%
Harriman 0 0.0%| 7: 23% 7 04%| 0: 0.0%| 11: 23%| 11} 1.3%
Hoboken 1148; 70.5%| 144} 48.3%| 1292 67.0%| 97: 27.1%|163; 34.6%| 260} 31.3%
Lyndhurst 0/ 0.0%| 0 0.0% 0 0.0%] O: 0.0%| 24;: 51%| 24} 2.9%
Mahwah 2 01%] 0! 0.0% 2f 01%| 0! 0.0%] 0: 0.0% 0 0.0%
Middletown 9 0.6% 7 2.3% 16 0.8%] 12 3.4%| 22 4.7% 34 4.1%
Passaic 0 0.0%| 0 0.0% 0 0.0%] 12: 3.4%| 0: 0.0%]| 12} 1.4%
K% Paterson 0 0.0%| 6 2.0% 6 03%|] 6! 1.7%| 0 0.0% 6f 0.7%
S Ramsey 0 0.0%| 0 0.0% 0 0.0%] 12 3.4%| 0: 0.0%] 12} 1.4%
% Ridgewood 7; 04%| 0 0.0% 7¢ 04%| 0 0.0%| 0; 0.0% 0 0.0%
o Rutherford 0/ 0.0%| 7i 23% 7¢ 04%| O0: 0.0%]| 12¢ 25%| 12} 1.4%
Salisbury Mills 3i 02%| 0 0.0% 3i 02%| 12¢ 34%| 0: 0.0%] 12} 1.4%
Sloatsburg 0/ 0.0%| 0 0.0% 0 0.0%] 12 3.4%| 0: 0.0%] 12} 1.4%
Suffern 43 2.6%| 12 4.0% 55 29%| 24 6.7%| 12 2.5% 36 4.3%
Teterboro 0f 0.0% 0 0.0% 0: 0.0% 1 0.3%| 0f 0.0% 1 0.1%
Secaucus Junction 16 1.0% 2 0.7% 18 0.9% 2 0.6%| 12 2.5% 14 1.7%
Ramsey Route 17 50 3.1% 0 0.0% 50 2.6%]| 12 3.4% 0 0.0% 12 1.4%
Wesmont 2i 01%| O0; 0.0% 2; 01%| O0; 0.0%| 0; 0.0% 0 0.0%
Other 1} 01%| 1{ 0.3% 2i 02%| 2¢ 06%] 9i 19%| 11} 1.3%
Total Port Jervis 1628} 100.0%| 298; 100.0%| 1926 100.0%| 358} 100.0%| 471;100.0%| 829}100.0%




Inbound Destination Station (continued)

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Inbound Destination Station AM Peak Off Peak Weekday Saturday Sunday Weekend
NY Penn Station 558{ 21.6%|190; 35.8%| 748: 24.1%|243; 39.6%|277: 39.6%| 520; 39.6%
Newark Penn Station 18 0.7%| 12} 2.3%] 30 1.0%| 8 1.3%| 12 1.7%] 20 1.5%
Anderson Street 0 0.0%] 11: 2.1%| 11: 0.4%| 12} 2.0%| 0: 0.0%| 12 0.9%
Essex Street 1 0.0%| 9i 1.7%| 10 0.3%| 36: 5.9%| 12: 1.7%| 48} 3.7%
Harriman 0/ 0.0%| 7i 13% 7 02%| 0! 0.0%| 11: 1.6%| 11} 0.8%
Hillsdale 0/ 0.0%| 9 1.7% 9 03%|] 0 0.0%| 0: 0.0% 0 0.0%
Hoboken 1832} 71.1%| 192} 36.2%| 2024 65.2%| 161; 26.3%|251; 35.9%| 412} 31.4%
Kingsland 0/ 0.0%| 0 0.0% 0 0.0%| 1: 02%| O0; 0.0% 1} 0.1%
Lyndhurst 0 0.0%| 0 0.0% 0 0.0%] O 0.0%| 24; 34%| 24} 18%
Mahwah 2, 01%] 0! 0.0% 2i 01%| 0i 0.0%] O0: 0.0% 0 0.0%
Middletown 9i 03%| 7 13%| 16: 05%| 12} 2.0%| 22 3.1%| 34 2.6%
Montvale 0 0.0%] 23; 43%| 23; 07%] Of 0.0%| 0i 0.0% 0 0.0%
New Bridge Landing 5 02%| 0! 0.0% 5 0.2%| 12¢ 2.0% 0.0% 12¢ 0.9%
g Park Ridge 5/ 0.2%| 11 2.1%| 16; 05%| O 0.0%| 12 1.7%| 12 0.9%
s Passaic 0/ 0.0%| 0 0.0% 0 0.0%] 12 2.0%| 0: 0.0%] 12} 0.9%
‘Q Paterson 0/ 0.0%| 6 11% 02%] 6 1.0%|] 0: 0.0% 6/ 0.5%
czﬁ Pearl River 10/ 0.4%| 0 0.0%] 10 0.3%| O0f 0.0%| 0i 0.0% 0f 0.0%
E Ramsey 0/ 0.0%| 0 0.0% 0 0.0%] 12¢ 2.0%| 0: 0.0%] 12} 0.9%
Ridgewood 7; 03%| 0 0.0% 7¢ 02%| 0 0.0%| 0i 0.0% 0 0.0%
River Edge 0 0.0%| 0 0.0% 0 0.0%] 12 2.0%| 24: 34%| 36} 2.7%
Rutherford 0/ 0.0%| 7¢ 13% 7¢ 02%] 0F 0.0%] 12¢ 1.7%| 12} 0.9%
Salisbury Mills 3 0.1% 0 0.0% 3 0.1%] 12 2.0% 0 0.0% 12 0.9%
Sloatsburg 0f 0.0%| O0i 0.0% 0: 0.0%]| 12 20%| O0: 0.0%]|] 12¢ 0.9%
Suffern 43¢ 1.7%| 12 2.3%| 55¢ 1.8%| 24! 3.9%| 12 1.7%| 36 2.7%
Teterboro 0.2%| 0 0.0% 50 02%| 1! 02%| 0! 0.0% 1f 0.1%
Westwood 0 0.0%] 11; 2.1%| 11; 0.4%| 12} 2.0%| 0; 0.0%| 12 0.9%
Secaucus Junction 23f 09%| 13} 25%| 36i 1.2%| 9} 15%| 14 2.0%| 23} 1.8%
Ramsey Route 17 50f 19%| O 0.0%] 50 1.6%| 12} 2.0%| O 0.0%| 12 0.9%
Wesmont 2i 01%| O0i 0.0% 2i 01%| 0 0.0%| 0i 0.0% 0 0.0%
Other 5/ 0.2%] 11 19%| 16 0.4%| 4 0.7%| 16 23%| 20! 1.6%
Total NY Stations 2578} 100.0%] 531} 100.0%] 3109 100.0%] 613 100.0%| 699; 100.0%| 1312} 100.0%




2.8 Egress Mode from MNR Station to Final Destination

e The two most common weekday egress modes for all NY Station customers were PATH trains (38.4%) and
walking (31.6%).

e PATH trains were used more for egress in AM Peak (42.1%) compared to the Off Peak (20.4%); while subway
accounted for 20.9% of Off Peak weekday egress modes.

e Just about half of the weekday customers who reported using PATH as their egress mode, exited at World
Trade Center (678 of 1,369 riders, or 49.5%).

e Use of the PATH train as an egress mode was less prominent on weekends than weekdays (13.6% vs. 38.4%),
as walking and subway were the most common weekend egress modes (33.4% and 29.1%, respectively).

e Also, a lower share of weekend customers who reported using PATH as their egress mode exited at World
Trade Center (24 of 202 riders, or 23.5%), compared to weekdays.

e The Taxi/Car Service/Uber egress mode was more prevalent on weekends compared to weekdays (10.5% vs
2.1%).

Note: respondents were instructed to select all egress modes that applied. As a result, the total number and percentage
of “walk” in the following table is overstated, as many people may have selected walk along with other modes (e.g. walk
to a subway). Additionally, the tables in this section can add up to more than the weighted base for each daypart.
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AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312

Egress Mode from

Destination Station AM Peak Off Peak Weekday Saturday Weekend
PATH 466 44.1%]| 25 10.3%] 491 37.8%] 26 8.7%] 36 13.6% 62 11.0%
World Trade Center 258! 24.4% 8 3.3%| 266 20.5% 1.0% 5 1.9% 8 1.4%
Other NY Stations 125{ 11.8%] 17 7.0%] 142; 10.9% 9 3.0%] 13 4.9% 22 3.9%
NJ Stations 33 3.1% 0 0.0% 33 2.5% 0.0%]| 13 4.9% 13 2.3%
Not Specified 50 4.7% 0 0.0% 50 3.8%] 14 4.7% 5 1.9% 19 3.4%
Walk 359i 34.0%| 128; 52.7%| 487; 37.5%| 141} 47.2%] 98 37.0%| 239} 42.4%
Y Subway 83 7.9%] 39i 16.0%]| 122 9.4%] 63 21.1%| 62 23.4%| 125 22.2%
‘=>ts Hudson-Bergen Light Rail 88 8.3% 8 3.3% 96 7.4% 9 3.0% 2 0.8% 11 2.0%
f‘% Ferry 43 4.1% 0 0.0% 43 3.3% 0 0.0% 0 0.0% 0 0.0%
a Bus 7 0.7%] 13 5.3% 20 1.5%] 13 4.3%| 12 4.5% 25 4.4%
& Taxi / Uber / Car Service 0 0.0%| 17 7.0% 17 1.3%| 28 9.4%| 47 17.7% 75, 13.3%
Other 5 0.5% 6 2.5% 11 0.8% 1.0% 7 2.6% 10 1.8%
Picked Up 1 0.1% 7 2.9% 8 0.6% 1 0.3% 0 0.0% 1 0.2%
Employer Shuttle 4 0.4% 0 0.0% 4 0.3% 0.0% 0 0.0% 0.0%
Drive alone (0] 0.0% o] 0.0% 0 0.0% 0 0.0% 1 0.4% 1 0.2%
Drive / ride with others 0 0.0% 0 0.0% 0 0.0%] 15 5.0% 0 0.0% 15 2.7%
Total Pascack Valley 1056: 100.0%| 243} 100.0%|] 1299 100.0%| 299} 100.0%] 265 100.0%| 564} 100.0%
PATH 779 41.0%| 99 27.1%| 878 38.8%| 44} 11.8%] 96 17.6%| 140} 15.2%
World Trade Center 390: 20.5%] 22 6.0%| 412 18.2% 7 1.9% 9 1.7% 16 1.7%
Other NY Stations 240; 12.6%| 39; 10.7%]| 279 12.3%| 28 7.5%] 53 9.7% 81 8.8%
NJ Stations 48 2.5%]| 14 3.8% 62 2.7% 0 0.0%| 23 4.2% 23 2.5%
Not Specified 101 5.3%] 24 6.6%] 125 5.5% 9 2.4%| 11 2.0% 20 2.2%
Walk 547 28.8%] 93} 25.5%] 640 28.3%] 133} 35.6%|] 123} 22.6%| 256 27.9%
Subway 248 13.1%| 88} 24.1%] 336f 14.8%] 114} 30.5%] 193 35.4%] 307 33.4%
g Hudson-Bergen Light Rail 125 6.6% 0 0.0%| 125 5.5% 0 0.0% 7 1.3% 7 0.8%
% Ferry 76 4.0% 3 0.8% 79 3.5% 0 0.0% (0] 0.0% 0 0.0%
E Taxi / Uber / Car Service 21 1.1%] 38 10.4% 59 2.6%] 28 7.5%| 53 9.7% 81 8.8%
Bus 40 2.1%] 15 4.1% 55 2.4% 4 1.1%] 26 4.8% 30 3.3%
Employer Shuttle 31 1.6% 0 0.0% 31 1.4% 0 0.0% 0 0.0% 0 0.0%
Other 23 1.2% 6 1.6% 29 1.3% 8 2.1%| 10 1.8% 18 2.0%
Picked Up 5 0.3%]| 20 5.5% 25 1.1%]| 27 7.2%] 30 5.5% 57 6.2%
Drive alone 5 0.3% (0] 0.0% 5 0.2% 0 0.0% 1 0.2% 1 0.1%
Drive / ride with others 0 0.0% 3 0.8% 3 0.1%| 16 4.3% 6 1.1% 22 2.4%
Total Port Jervis 1900; 100.0%] 365 100.0%] 2265 100.0%] 374§ 100.0%| 545 100.0%| 919} 100.0%
PATH 1245 42.1%] 124 20.4%] 1369 38.4%] 70i 10.4%] 132 16.3%| 202 13.6%
World Trade Center 648 21.9%| 30 4.9%| 678 19.0%| 10 1.5%] 14 1.7% 24 1.6%
Other NY Stations 365 12.3%| 56 9.2%]| 421} 11.8%| 37 5.5%] 66 8.1%| 103 6.9%
NJ Stations 81 2.7%] 14 2.3% 95 2.7% (0] 0.0%] 36 4.4% 36 2.4%
Not Specified 151 5.1%] 24 3.9%] 175 4.9%| 23 3.4%] 16 2.0% 39 2.6%
Walk 906 30.6%|] 221 36.3%| 1127 31.6%| 274} 40.7%] 221} 27.3%| 495} 33.4%
g Subway 331i 11.2%| 127 20.9%| 458f 12.9%| 177} 26.3%] 255! 31.5%| 432} 29.1%
}‘_§ Hudson-Bergen Light Rail 213 7.2% 8 1.3%| 221 6.2% 9 1.3% 9 1.1% 18 1.2%
ﬁ Ferry 119 4.0% 3 0.5%] 122 3.4% (0] 0.0% 6] 0.0% (] 0.0%
% Taxi / Uber / Car Service 21 0.7%] 55 9.0% 76 2.1%] 56 8.3%] 100f 12.3%| 156 10.5%
E Bus 47 1.6%| 28 4.6% 75 2.1%| 17 2.5%] 38 4.7% 55 3.7%
Other 28 0.9%] 12 2.0% 40 1.1%] 11 1.6%]| 17 2.1% 28 1.9%
Employer Shuttle 35 1.2% 0 0.0% 35 1.0% 0 0.0% 0 0.0% 0 0.0%
Picked Up 6 0.2%] 27 4.4% 33 0.9%] 28 4.2%| 30 3.7% 58 3.9%
Drive alone 5 0.2% 0 0.0% 5 0.1% 0 0.0% 2 0.2% 2 0.1%
Drive / ride with others 0 0.0% 3 0.5% 3 0.1%| 31 4.6% 6 0.7% 37 2.5%
Total NY Stations 2956: 100.0%| 608} 100.0%| 3564 100.0%| 673} 100.0%] 810 100.0%| 1483} 100.0%
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2.9 Final Destination Location — Pascack Valley Line

e There are significant differences in final destinations of AM Peak and Off-Peak customers, as well as weekday
vs. weekend.

e On the Pascack Valley Line final destinations in the Manhattan Central Business District (CBD)! during the AM
Peak period accounted for 71.1%.

e Downtown Manhattan had the largest share of AM Peak customer destinations, with 42.9%.

e The share of AM Peak customers with destinations to Midtown Manhattan? was 26.8%; while Hudson County
was 19.1%.

e By contrast, 33.9% of Off-Peak customers reported destinations in North Jersey, while only 18.5% stated they
were going to Downtown Manhattan, and 21% in Midtown Manhattan.

o Weekends also have 28% of destinations in North Jersey, with 19% in Hudson County, 16% in Midtown
Manhattan, and 14% Other. Thus, weekends and off-peak periods have a varied pattern of final destinations.

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Destination Location AM Peak Off Peak WEETGEW, Saturday Sunday Weekend
NYC Downtown Manhattan 408; 42.9%| 43} 18.5%| 451, 38.1%| 36: 14.1%| 24; 10.5%| 60 12.4%
NJ Hudson County 181: 19.1%| 23} 9.9%| 204} 17.2%| 41} 16.1%| 52} 22.8%| 93} 19.3%
NJ North 31 3.3%| 79! 33.9%| 110 9.3%| 77: 30.2%| 56f 24.6%| 133} 27.5%
NYC West Penn Station 58: 6.1%| 7 3.0%| 65 55%| 22; 8.6%| 6; 26%| 28; 58%
NYC East Penn Station 46 A4.8%| 18] 7.7%| 64 54%| 3f 12%| 2f 0.9% 5/ 1.0%
> NYC West PABT 45¢ A47%| 3} 1.3%| 48 41%| 2¢ 08%| 2 0.9% 4f 0.8%
‘:>° NYC East Upper Valley 39 4.1%| 4 1.7%| 43 3.6%| 2 08%| 3} 13% 5/ 1.0%
§ NYC West 42-59 St 330 35%| 9 3.9%| 42 36%| 6f 24%| 6f 2.6%| 127 25%
b NYC West Upper Valley 24; 25%| 4 1.7%| 28 24%| 3 12%| 18 7.9%| 21 4.3%
a NYC Brooklyn 8, 0.8%| 19{ 8.2%| 27 23%| 13; 5.1%| 11} 4.8%| 24; 50%
NY Rockland 11 12%| 4f 1.7%| 15 1.3%| 13 51%| 3 13%| 16 3.3%
NYC East 42-59 St 10 1.1%| 4 1.7% 14 12%| 3 1.2% 1} 0.4% 4: 0.8%
NYC Lower Valley 13 14%| 0f 0.0%| 13 1.1%| 8 31%| 1} 0.4% 9 1.9%
Other* 43. 45%| 16; 6.9%| 59 5.0%| 26 10.2%| 43; 18.9%| 69! 14.3%
Total 950 100.0%] 233} 100.0%) 1183} 100.0%| 255: 100.0%| 228: 100.0%| 483:100.0%

* Any location with less than 1% on weekdays was combined into "Other".

1 Manhattan CBD includes Manhattan below 60t" street divided as follows in 10 zones: NYC Downtown Manhattan, NYC Lower Valley,
NYC West Upper Valley, NYC East Upper Valley, NYC West Penn Station, NYC East Penn Station, NYC West PABT, NYC East PABT, NYC
West 42-59 St, NYC East 42-59 St. as shown on the map on the next page.

2 Midtown Manhattan consists of 6 zones: NYC West PABT, NYC East PABT, NYC West Penn Station, NYC East Penn Station, NYC West 42-

59 St, and NYC East 42-59 St.
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Map 2. Pascack Valley Final Destination Location — AM Peak, Boarding at NY Stations Only
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2.10

Final Destination Location — Port Jervis Line

e Port Jervis Line customers in the AM Peak Period are split between Downtown Manhattan (32.7%), Midtown

Manhattan® (23%) and Hudson County (17.2%).

o Off-Peak customers are scattered among multiple locations. Weekend customers are also very scattered, with
Hudson County and Brooklyn the largest destinations.

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Destination Location AM Peak Off Peak Weekday Saturday Sunday Weekend
NYC Downtown Manhattan 532 32.7%| 53f{ 17.8%| 585! 30.4%| 58; 16.2%| 37 7.9%| 95 11.5%
NJ Hudson County 280; 17.2%| 43} 14.4%| 323! 16.8%| 48; 13.4%| 88: 18.7%| 136} 16.4%
NYC West Penn Station 123: 7.6%| 24; 8.1%| 147 7.6%| 9 25%| 11: 23%| 20 2.4%
NJ North 71 4.4%| 23 7.7% 94 4.9%] 46; 12.8%| 32 6.8% 78 9.4%
NYC West 42-59 St 84; 52%| 4 13%| 88 46%| 7i 20%| 7: 15%| 14 1.7%
NYC East Penn Station 77¢ 47%| 1 03%| 78 4.0%| 5i 14%| 10; 2.1%| 15/ 1.8%
NYC Lower Valley 58 3.6%| 12 4.0%| 70 3.6%| 9i 25%| 4. 08%| 13} 1.6%
K% NYC West Upper Valley 62 3.8% 7 2.3% 69 3.6% 7 2.0%| 20 4.2% 27 3.3%
qz_) NYC East 42-59 St 61 3.7%| 6: 2.0%| 67 35%| 0 0.0%| 1; 0.2% 11 0.1%
% NY Rockland 38, 2.3%| 24 8.1%| 62 3.2%| 42; 11.7%| 12 25%| 54} 6.5%
o NYC West PABT 59 3.6%| 0: 0.0%| 59 3.1% 08%] 6! 13% 9 1.1%
NYC East Upper Valley 39 2.4% 8 2.7% 47 2.4% 4 1.1%| 10 2.1% 14 1.7%
NYC Brooklyn 18 1.1%] 27 9.1% 45 2.3%| 39; 10.9%| 71; 15.1%]| 110; 13.3%
NYC Brooklyn Downtown 29; 1.8%| 2 0.7%| 31 16%| 0i 0.0%| 6! 1.3% 6/ 0.7%
NY Orange 16 1.0%| 13 4.4%| 29 15%| 14 3.9%| 44 93%| 58 7.0%
NYC Queens 17 1.0%]| 10 3.4% 27 1.4%] 15 42%] 31 6.6% 46 5.5%
Other* 64 3.9%| 41: 13.8%| 105 5.5%| 52; 14.5%| 81: 17.2%| 133} 16.0%
Total 1628 100.0%| 298} 100.0%]| 1926 100.0%| 358} 100.0%| 471:100.0%| 829:100.0%

* Any location with less than 1% on weekdays was combined into "Other".

3 Midtown Manhattan consists of 6 zones: NYC West PABT, NYC East PABT, NYC West Penn Station, NYC East Penn Station, NYC West 42-
59 St, and NYC East 42-59 St.




Map 2. Port Jervis Line Final Destination Location — AM Peak, Boarding at NY Stations Only
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2.11

Final Destination Location — Total NY Stations

e For all West of Hudson Customers, AM Peak destinations were mostly split between three destinations:
Downtown Manhattan (36.5%), Midtown Manhattan* (29%) and Hudson County (17.9%).
o By contrast, Off-Peak destinations are varied, with Northern New Jersey (19.2%), Midtown Manhattan (19%),
and Downtown Manhattan (18.1%) about equal.
o Weekends are even more scattered with “Other” (18%) and Hudson County (17.5%) the most important. The
Boroughs of Brooklyn and Queens also total 15% on weekends.

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line  Destination Location AM Peak Off Peak Weekday Saturday Sunday Weekend
NYC Downtown Manhattan 940; 36.5%| 96! 18.1%|1036; 33.3%| 94i 15.3%| 61: 8.7%| 155 11.8%
NJ Hudson County 461} 17.9%| 66: 12.4%| 527; 17.0%| 89: 14.5%|140: 20.0%| 229 17.5%
NYC West Penn Station 181f 7.0%| 31: 5.8%| 212 6.8%| 31! 5.1%| 17 24%| 48 3.7%
NJ North 102 4.0%|102; 19.2%| 204 6.6%] 123 20.1%| 88: 12.6%| 211: 16.1%
NYC East Penn Station 123f 4.8%| 19! 3.6%| 142 46%| 8! 13%| 12 1.7%| 20 1.5%
NYC West 42-59 St 117 45%| 13! 2.4%]| 130 42%| 13: 2.1%| 13 1.9%| 26 2.0%
g NYC West PABT 104 4.0%| 3¢ 0.6%| 107 34%| 5¢ 08%] 8: 11%| 13 1.0%
I NYC West Upper Valley 86 3.3%| 11: 2.1%| 97 3.1%| 10i 1.6%| 38: 54%| 48 3.7%
ﬁ NYC East Upper Valley 78 3.0%| 12¢ 23%| 90 29%| 6! 1.0%| 13} 1.9%| 19 1.4%
(—ZU NYC Lower Valley 71 2.8%] 12 2.3% 83 2.7%) 17 2.8% 5 0.7% 22 1.7%
E NYC East 42-59 St 71F 2.8%| 10¢ 1.9%| 81 26%| 3¢ 05%] 2 03% 5/ 0.4%
NY Rockland 49 19%| 28 53%| 77 2.5%| 55{ 9.0%| 15 2.1%| 70 5.3%
NYC Brooklyn 26 1.0%| 46: 8.7%| 72 2.3%| 52! 8.5%| 82 11.7%| 134: 10.2%
NYC Brooklyn Downtown 370 14%| 2 04%| 39 13%] 3; 05%] 9: 13%] 12 0.9%
NYC Queens 25 1.0%| 10: 1.9%| 35 1.1%| 19¢ 3.1%| 44 6.3%| 63; 4.8%
Other* 107 4.2%| 70: 13.2%| 177 5.7%| 85 13.9%]|152: 21.7%| 237: 18.1%
Total 2578 100.0%] 531i100.0%| 3109 100.0%] 613 100.0%] 699 100.0%| 1312; 100.0%

* Any location with less than 1% on weekdays was combined into "Other".

4 Midtown Manhattan consists of 6 zones: NYC West PABT, NYC East PABT, NYC West Penn Station, NYC East Penn Station, NYC West 42-
59 St, and NYC East 42-59 St.




2.12

Final Destination Location Type

o Most AM Peak customers were travelling to work (94.0%) or school (3.0%), while a a small percentage were
making a trip home (1.4%).

o Off-Peak weekday destinations were more distributed, with over a third of customers going to a work location
(36.9%), a quarter heading home (25.2%), and another 14.5% going to a friend or family member’s home.

e Overall, the main weekend destinations aside from home (42.1%) were recreation/tourism locations (22.8%),
with the highest percentage on Saturdays with 34.7% of destination locations for recreation or tourism.

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Destination Location Type AM Peak Off Peak Weekday Saturday Sunday Weekend
My Home 7: 0.7%| 75 322%| 82! 6.9%| 63; 24.7%| 98: 43.0%| 161 33.3%
> My Work 910; 95.8%] 109 46.8%|1019; 86.1%| 26! 10.2%| 37: 16.2%| 63! 13.0%
§ My School 16 1.7%| 17 7.3% 33 2.8% 6 2.4%| 17 7.5% 23 4.8%
§ Friend / Family Home 8! 0.8%| 9 39%| 17, 1.4%| 34 13.3%| 47: 20.6%| 81! 16.8%
g Recreation / Tourism / Hotel 3: 0.3%| 17¢ 7.3%| 20! 1.7%|122; 47.8%| 26i 11.4%| 148! 30.6%
T Other 6: 0.6%] 6! 26%| 12: 1.0%| 4; 16%| 3 1.3% 70 1.4%
Total Pascack Valley 950} 100.0%]| 233 100.0%] 1183 100.0%] 255; 100.0%]| 228: 100.0%| 483} 100.0%
My Home 29! 1.8%| 59; 19.8%| 88. 4.6%|]139; 38.8%|253: 53.7%| 392} 47.3%
My Work 1514 93.0%| 87; 29.2%| 1601; 83.1%| 37! 10.3%| 66; 14.0%| 103} 12.4%
g My School 62 38%| 7i 23%| 69: 3.6%] 1i 03%| 3i 0.6% 4; 0.5%
% Friend / Family Home 6: 0.4%| 68; 228%| 74 3.8%| 71 19.8%| 49: 10.4%| 120 14.5%
05_ Recreation / Tourism / Hotel 7: 0.4%| 50; 16.8%| 57 3.0%| 91 254%| 60: 12.7%| 151 18.2%
Other 10f 0.6%| 27 9.1%]| 37 1.9%| 19 53%| 40 85%| 59 7.1%
Total Port Jervis 1628: 100.0%| 298; 100.0%| 1926 100.0%| 358} 100.0%| 471: 100.0%| 829 100.0%
My Home 36; 1.49%]134; 25.2%| 170: 5.5%]202; 33.0%|351: 50.2%| 553} 42.1%
My Work 2424; 94.0%| 196! 36.9%| 2620; 84.3%| 63 10.3%|103: 14.7%| 166! 12.7%
_ My School 78; 3.0%] 24 45%| 102 33%] 7; 1.1%| 20 29%| 27} 2.1%
g Friend / Family Home 14¢ 05%| 77¢ 145%| 91! 2.9%|105; 17.1%| 96: 13.7%| 201} 15.3%
Recreation / Tourism / Hotel 10; 0.4%| 67! 12.6%| 77 2.5%|213; 34.7%| 86 12.3%| 299} 22.8%
Other 16¢f 0.6%| 33 6.2%] 49: 1.6%| 23 3.8%| 43! 6.2%| 66 5.0%
Total NY Stations 2578:100.0%] 531} 100.0%| 3109} 100.0%] 613; 100.0%| 699: 100.0%| 1312} 100.0%




2.13 Ticket Type

e Monthly tickets were the most commonly reported ticket type used in the AM Peak Period at 65.4%.

o For weekends and off-peak times, most customers reported using one-way tickets, at 56.4% and 57.1%
respectively.

e A unique aspect of the West of Hudson service is the Round Trip Ticket, which is not offered on East of Hudson
lines. Round Trip Off-Peak accounted for 15.6% of Off Peak ticket use, and 27.3% of weekend ticket use.

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Ticket Type Used AM Peak Off Peak Weekday Saturday Sunday Weekend
One Way 145: 15.4%] 137! 59.1%|] 282; 24.0%| 125: 52.3%| 141: 61.8%| 266 57.0%
Monthly 587: 62.4%| 41 17.7%| 628; 53.5%| 13! 5.4%| 22 9.6%]| 35! 7.5%
- Weekly 24 2.6% 0 0.0% 24 2.0% 5 2.1% 0 0.0% 5 1.1%
% Ten-Trip 106;: 11.3% 8 3.4%| 114 9.7% 5 2.1% 5 2.2% 10 2.1%
i Round-Trip (Off Peak) 13 1.4%| 26; 11.2% 39 3.3%| 80i 33.5%] 43: 18.9%| 123; 26.3%
§ Student Monthly 8! 09%| 4i 17%| 12 1.0%|] O0i 0.0%] 0; 0.0% 0f 0.0%
§ Senior 42 4.5% 9 3.9% 51 4.3% 9 3.8%| 14 6.1% 23 4.9%
Disabled 5/ 05%| 4i 1.7% 9 08%| 1i 04%] 1 0.4% 2 0.4%
Other 11 1.2% 3 1.3% 14 1.2% 1 0.4% 2 0.9% 3 0.6%
Total Pascack Valley 941:100.0%] 232;100.0%] 1173; 100.0%] 239 100.0%| 228; 100.0%| 467} 100.0%
One Way 184: 11.4%|166: 55.5%] 350: 18.3%] 190: 53.5%|268: 58.1%| 458: 56.1%
Monthly 1083 67.1%| 20: 6.7%]1103} 57.7%| 13i 3.7%| 23! 5.0%| 36 4.4%
Weekly 79 4.9% 0 0.0% 79 4.1% 4 1.1% 2 0.4% 6 0.7%
K%) Ten-Trip 76 4.7% 0 0.0% 76 4.0% 4 1.1%| 11 2.4% 15 1.8%
5 Round-Trip (Off Peak) 36 22%]| 57; 19.1% 93 4.9%] 120; 33.8%| 107: 23.2%| 227 27.8%
g Student Monthly 25 15%| O0: 0.0%] 25 13%| O0; 0.0%| 1i 0.2% 1 0.1%
o Senior 81 5.0%| 44;: 14.7%] 125 6.5%] 21 5.9%] 46: 10.0% 67 8.2%
Disabled 6 0.4%| 12¢ 4.0%| 18 0.9%] O0i 0.0%] 3! 0.7% 3i 0.4%
Other 44 27%| O0i 0.0%| 44 23%|] 3i 08%] 0 0.0% 3i 0.4%
Total Port Jervis 1614:100.0%]| 299 100.0%] 1913 100.0%]| 355; 100.0%| 461:100.0%| 816: 100.0%
One Way 329 12.9%| 303 57.1%| 632: 20.5%] 315 53.0%|409: 59.4%| 724 56.4%
Monthly 1670 65.4%] 61: 11.5%]1731; 56.1%]| 26 4.4%] 45 6.5% 71 5.5%
o Weekly 103 4.0%| O0: 0.0%| 103 3.3%] 9i 15%| 2 03%] 11: 0.9%
-§ Ten-Trip 182 7.1% 8 1.5%| 190 6.2% 9 1.5%| 16 2.3% 25 1.9%
g Round-Trip (Off Peak) 49: 1.9%| 83i 15.6%| 132: 4.3%]|200: 33.7%]150: 21.8%| 350: 27.3%
E Student Monthly 33 1.3% 4 0.8% 37 1.2% 0 0.0% 1 0.1% 1 0.1%
g Senior 123 4.8%| 53 10.0%| 176 5.7%] 30 5.1%| 60 8.7%] 90 7.0%
. Disabled 11 0.4%] 16 3.0% 27 0.9% 1 0.2% 4 0.6% 5 0.4%
Other 55! 22%| 3i 0.6%| 58/ 1.9%| 4i 07%] 2! 0.3% 6 0.5%
Total NY Stations 2555:100.0%] 531 100.0%| 3086 100.0%] 594 100.0%| 689: 100.0%| 1283} 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.



2.14 Outbound Trip Day

e Virtually all AM Peak customers were travelling in the outbound direction on the same day that they were
surveying in the inbound direction (99.4%).

o Just under a third (31.6%) of weekend customers planned to make their outbound or return trip on a different
day, and this number was higher for Port Jervis customers (36.7%) who generally have greater trip lengths
than Pascack Valley Line customers.

AM Peak Off Peak Weekday Saturday Sunday Weekend

Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Outbound Trip AM Peak Off Peak \WEELGEW Saturday Sunday Weekend
S = Used MNR 864: 100.0%| 89: 100.0%] 953:; 100.0%| 118; 100.0%] 109: 100.0%| 227} 100.0%
% § Same day 857: 99.2%| 69: 77.5%] 926: 97.2%| 95; 80.5%] 81: 74.3%|176; 77.5%
o Different day 7 0.8%] 20: 22.5% 27 28%] 23; 19.5%] 28: 25.7%| 51; 22.5%
0 Used MNR 1477; 100.0%] 188: 100.0%] 1665 100.0%| 177; 100.0%] 232: 100.0%| 409; 100.0%
Sz Same day 1469 995%|133: 70.7%|1602; 96.2%| 138! 78.09%|121: 52.2%| 259! 63.3%
K Different day 8 0.5%] 55i 29.3% 63 3.8%] 39! 22.0%]111: 47.8%] 150 36.7%
E & Used MNR 2341: 100.0%| 277: 100.0%] 2618: 100.0%] 295 100.0%] 341: 100.0%| 636; 100.0%
< % Same day 2326; 99.4%| 202: 72.9%] 2528; 96.6%|] 233 79.0%]202;: 59.2%| 435 68.4%
P o Different day 15 0.6%] 75; 27.1% 90 3.4%] 62; 21.0%]139: 40.8%|] 201; 31.6%

Note: Totals by daypart may be less than weighted base due to lack of response. All those who responded to this question
indicated using MNRfor their outbound trips.



2.15 Outbound Trip Departure Time

o Most AM Peak customers (65.2%) made their outbound trip between 5 and 7pm
e On weekends, just about half of the customers (46.9%) made an outbound trip between 9am and 4pm.

Outbound Trip

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312

Departure Time AM Peak Off Peak Weekday Saturday Weekend
5-8:59 AM 13 1.7% 0 0.0% 13 1.6% 0 0.0% 1 1.7% 1 0.9%
9 AM- 3:59 PM 39: 52% 17} 27.9% 56! 6.9% 26f 48.1% 26 44.8% 52! 46.4%
Py 4 -4:59 PM 62 8.3% 0 0.0% 62 7.7% 4 7.4% 3 5.2% 7 6.3%
‘=>‘5 5-5:59 PM 416} 55.8% 4.9% 419 52.0% 4 7.4% 6: 10.3% 10 8.9%
é 6 - 6:59 PM 121 16.2% 6.6% 125! 15.5% 3i 5.6% 8i 13.8% 11} 9.8%
9 7-759PM 73 9.8% 0.0% 73 9.1% 6 11.1% 10: 17.2% 16} 14.3%
S 8 PM-1:59 AM 21 2.8% 34} 55.7% 55 6.8% 11} 20.4% 4 6.9% 15} 13.4%
2 AM- 4:59 AM 0: 0.0% 3 4.9% 3i 04% 0f 0.0% 0: 0.0% 0f 0.0%
Total Pascack Valley 745:100.0% 61}100.0% 806 100.0% 54:100.0% 58:100.0% 112}100.0%
5-8:59 AM 29 2.3% 2 1.5% 31 2.3% 8 7.5% 1 0.7% 9 3.5%
9 AM- 3:59 PM 56: 4.5% 46) 34.8% 102 7.5% 59 55.7% 62: 41.1% 121} 47.1%
4 -4:59 PM 307: 24.9% 17¢ 12.9% 324 23.7% 6 5.7% 24: 15.9% 30§ 11.7%
g 5-5:59 PM 423;: 34.3% 18} 13.6% 441; 32.3% 0 0.0% 14 9.3% 14 5.4%
E 6 - 6:59 PM 330 26.7% 12f  9.1% 342; 25.0% 22} 20.8% 19: 12.6% 41 16.0%
E_’ 7-7:59 PM 63: 5.1% 18} 13.6% 8l; 5.9% 0i 0.0% 9: 6.0% 9f 35%
8 PM-1:59 AM 21 1.7% 19f 14.4% 40 2.9% 11} 10.4% 21: 13.9% 32} 12.5%
2 AM- 4:59 AM 6: 0.5% 0f 0.0% 6i 0.4% 0f 0.0% 1: 0.7% 1, 04%
Total Port Jervis 1235:100.0% 132{100.0%| 1367;100.0% 106} 100.0% 151:100.0% 257;100.0%
5-8:59 AM 42 2.1% 2 1.0% 44 2.0% 8 5.0% 2 1.0% 10 2.7%
9 AM- 3:59 PM 95! 4.8% 63! 32.6% 158! 7.3% 85! 53.1% 88 42.1% 173} 46.9%
g 4 -4:59 PM 369; 18.6% 17 8.8% 386 17.8% 10 6.3% 27; 12.9% 37; 10.0%
E 5-559PM 839: 42.4% 21} 10.9% 860;: 39.6% 4 2.5% 20 9.6% 24 6.5%
ﬁ 6-6:59 PM 451: 22.8% 16/ 8.3% 467 21.5% 25! 15.6% 27 12.9% 52! 14.1%
c—Zﬂ 7-7:59 PM 136; 6.9% 18/ 9.3% 154; 7.1% 6f 3.8% 19! 9.1% 25! 6.8%
E 8 PM- 1:59 AM 42 2.1% 53} 27.5% 95: 4.4% 22% 13.8% 25: 12.0% 47 12.7%
2 AM- 4:59 AM 6: 0.3% 3 1.6% 9! 0.4% 0f 0.0% 1i 0.5% 1i 0.3%
Total NY Stations 1980: 100.0% 1931100.0%| 2173;100.0% 160} 100.0% 209:100.0% 369} 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.

23




2.16

Length of Time Using Metro-North Railroad

e The median number of years that AM Peak customers have been using Metro-North was 6.3, just slightly
higher than weekday customers overall at 6.2 years.
e On weekends, the median number of years using Metro-North was slightly lower than weekdays, at 5.5 years.

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Length of Time using MNR AM Peak Off Peak \WEELGE Saturday Sunday Weekend
Less than 1 Year 37 4.5% 8! 55% 45 4.7% 1 0.5% 2 1.1% 3 0.8%
i>; 1-5 Years 381 46.4% 56; 38.6%| 437 45.2%| 78: 38.6%|106; 56.7%| 184: 47.3%
‘_>" 6-10 Years 179 21.8% 54f 37.2%| 233 24.1%| 82: 40.6%] 43 23.0%| 125! 32.1%
‘é 11-15 Years 85 10.3% 13: 9.0%| 98: 10.1%| 10: 5.0%] 11: 5.9%| 21! 5.4%
§ 16-20 Years 84; 10.2% 4: 28%| 88: 9.1%| 13; 6.4%| 16f 8.6%| 29 7.5%
o |More than 20 Years 56 6.8% 10; 6.9%| 66 6.8%| 18: 89%] 91 48%] 27 6.9%
Total Pascack Valley 822:100.0%] 145:100.0%] 967:100.0%]| 202: 100.0%| 187 100.0%]| 389:100.0%
Less than 1 Year 47  3.2% 3 13%| 50 2.9%| 22 93%| 5¢ 14%| 27; 4.6%
; 1-5 Years 529¢ 35.8% 98 43.2%| 627 36.8%| 87: 36.9%|155; 43.7%| 242: 40.9%
> |6-10 Years 302¢ 20.4% 44} 19.4%|] 346 20.3%| 46: 19.5%| 90 25.4%| 136; 23.0%
% 11-15 Years 206 13.9% 11 4.8%| 217 12.7%| 23 9.7%] 33 93%] 56/ 9.5%
E 16-20 Years 236; 16.0% 42; 18.5%| 278 16.3%| 40: 16.9%] 56 15.8% 96 16.2%
More than 20 Years 159 10.8% 29; 12.8%| 188 11.0%| 18: 7.6%| 16 45%| 34! 5.8%
Total Port Jervis 1479 100.0%| 227:100.0%] 1706 100.0%] 236: 100.0%] 355} 100.0%] 591! 100.0%
Less than 1 Year 84 3.7% 11¢ 3.0%| 95 3.6%| 23;i 53%] 7 13%] 30/ 3.1%
§ 1-5 Years 910; 39.5%|] 154 41.4%)]1064; 39.8%]| 165: 37.7%| 261 48.2%| 426} 43.5%
§ 6-10 Years 481 20.9% 98} 26.3%| 579 21.7%| 128; 29.2%| 133} 24.5%| 261! 26.6%
> |11-15 Years 291 12.6% 24 6.5%]| 315 11.8%] 33 7.5%| 44 8.1% 77 7.9%
c—ZU 16-20 Years 320¢ 13.9% 46! 12.4%| 366 13.7%| 53 12.1%| 72} 13.3%| 125; 12.8%
E’ More than 20 Years 215, 9.3%| 39! 10.5%| 254] 95%| 36: 8.2%| 25/ 4.6%| 61 6.2%
Total NY Stations 2301{100.0%| 372:100.0%| 2673 100.0%]| 438: 100.0%] 542} 100.0%] 980! 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.



2.17 Work vs. Non-Work Travel

e Work accounted for 63.2% of the AM Peak trip purposes, while only 14.7% of off-peak and 13.6% of weekend

travel was for work purposes.

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Travel Purpose AM Peak Off Peak \WEELGE Saturday Sunday Weekend
o |Workpurposes ONLY 577 62.0% 43} 18.8% 620/ 53.5%: 26 11.0%} 22 10.0%: 48} 105%
§ § Non-work purposes ONLY 18, 1.9% 15 6.6%:. 33 2.8% 111 47.0%; 51 23.3% 162} 35.6%
§‘>° Both 335 36.0% 171; 74.7% 506; 43.7%: 99 41.9%( 146 66.7% 245/ 53.8%
Total Pascack Valley 930[ 100.0%; 229:100.0%: 1159} 100.0%; 236 100.0%: 219 100.0%; 455} 100.0%
2 Work purposes ONLY 1007 63.8% 34; 11.6% 1041 55.6%: 15 5.0% 26 5.8%: 41f 55%
E Non-work purposes ONLY 320 2.0% 106; 36.1% 138 7.4%; 180 59.8% 210 46.6%: 390 51.9%
£ |Both 539 34.2% 154; 52.4%: 693; 37.0%: 106 35.2%215; 47.7% 321} 42.7%
& |Total Port Jervis 1578 100.0%: 294:100.0%: 1872 100.0%: 301:100.0%} 451 100.0%; 752i100.0%
> Work purposes ONLY 1584 63.2% 77 147%:1661; 54.8% 75: 23.4%; 28/ 6.4%, 103! 13.6%
% & |Non-work purposes ONLY 500 2.0% 121; 23.1% 171; 56%: 41 12.8% 48 11.0%: 89} 11.7%
E % Both 874. 34.8% 325! 62.1%:1199; 39.6%: 205: 63.9%(361: 82.6%: 566/ 74.7%
Total NY Stations 2508: 100.0%: 523:100.0%;i3031; 100.0%: 321 100.0%} 437} 100.0%: 758} 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.



2.18 Inbound Trip Frequency in Past 7 Days

e More than half of the AM Peak customers (56.4%) reported making 5 inbound trips in the past 7 days, while
the majority of weekend customers (62.1%) reported making 1 inbound trip in the past 7 days.

o Weekday Off Peak customers had more variability for inbound trip frequencies, with about a third (34.9%)
making 1 inbound trip, another third (33.4%) making 2-4 inbound trips, and the rest (31.7%) making 5 or more
inbound trips.

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line I;gzc_:)d Trip Frequency (Last AM Peak Off Peak \WEELGE Saturday Sunday Weekend
1 trip 41 4.5% 70; 32.6%]| 111 9.9%| 141¢ 60.5%] 94: 51.6%] 235! 56.6%
2 trips 50 5.5% 31 14.4% 81 7.2%| 37: 15.9%] 27: 14.8% 64: 15.4%
& |3Uips 78 8.6% 6 28%| 84 75%| 7: 3.0%| 3¢ 16%| 10 2.4%
‘_>u 4 trips 114;: 12.5% 16: 7.4%| 130 11.6%|] 16 6.9%| 24: 13.2% 40 9.6%
_;U 5 trips 514 56.5% 48; 22.3%] 562 50.0% 5 2.1% 6 3.3% 11 2.7%
§ 6 trips 44 4.8% 0 0.0% 44 3.9%| 15 6.4% 6 3.3% 21 5.1%
o |7 trips 43 4.7% 27t 12.6% 70 6.2% 3 1.3% 3 1.6% 6 1.4%
8 trips or more 25 2.8% 17: 7.9% 42 3.7% 9 3.9%| 19 10.4% 28 6.7%
Total Pascack Valley 909 100.0%] 215:100.0%] 1124:100.0%] 233; 100.0%] 182} 100.0%| 415;100.0%
1 trip 54 3.4% 96 36.8%] 150 8.2%] 210¢ 71.4%] 249 60.9%] 459! 65.3%
2 trips 80 5.1% 69; 26.4%]| 149 8.1%| 33i 11.2%] 76; 18.6%] 109 15.5%
" 3 trips 129 8.2% 15: 5.7%| 144 7.9% 9 3.1%| 15 3.7% 24 3.4%
> |4 tips 226; 14.4%| 22! 8.4%| 248; 13.5%| 20: 6.8%| 14 3.4%| 34 4.8%
% 5 trips 887 56.4% 42 16.1%] 929: 50.7% 7 2.4% 4 1.0% 11 1.6%
E 6 trips 64; 4.1% Of 0.0%| 64; 35%| 8 27%| 21} 51%| 29 4.1%
7 trips 60 3.8% 1: 0.4% 61 3.3% 1 0.3% 6 1.5% 7 1.0%
8 trips or more 73 4.6% 16; 6.1% 89 4.9% 6 2.0%| 24 5.9% 30 4.3%
Total Port Jervis 1573 100.0%] 261:100.0%] 1834:100.0%] 294: 100.0%] 409: 100.0%| 703:100.0%
1 trip 95 3.8%] 166; 34.9%] 261 8.8%] 351: 66.6%] 343; 58.0%] 694 62.1%
2 trips 130 5.2%]| 100 21.0%] 230 7.8%| 70: 13.3%] 103; 17.4%] 173; 15.5%
§ 3 trips 207 8.3% 21; 4.4%] 228 7.7%| 16 3.0%] 18 3.0% 34 3.0%
.‘;5) 4 trips 340 13.7% 38; 8.0%| 378 12.8%] 36 6.8%| 38 6.4% 74 6.6%
E 5 trips 1401 56.4% 90; 18.9%] 1491 50.4%] 12 2.3%| 10 1.7% 22 2.0%
= |6trips 108f 4.4% 0f 0.0%| 108! 3.7%| 231 4.4%| 27 46%| 50 45%
|§ 7 trips 103 4.1% 28 5.9%| 131 4.4% 4 0.8% 9 1.5% 13 1.2%
8 trips or more 98 3.9% 33; 6.9%] 131 4.4%] 15 2.8%| 43 7.3% 58 5.2%
Total NY Stations 2482 100.0%] 476:i100.0%] 2958: 100.0%] 527 100.0%] 591} 100.0%| 1118; 100.0%
Note: Totals by daypart may be less than weighted base due to lack of response.



2.19 Vehicle Availability

o Most AM Peak customers reported having a vehicle available for their inbound trip (88.4%). This indicates

that they preferred to use transit.

¢ |n contrast, about half of the off-peak customers (46%) and more than half of weekend customers (54.4%)
stated that they did not have a vehicle available, indicating that they are transit dependent and do not have

another way to travel.

AM Peak Off Peak \WEELGE Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Vehicle Availability AM Peak Off Peak Weekday Saturday Sunday Weekend
é > Yes 797 87.2% 75 35.2%| 872 77.4%| 137; 55.5%] 97 45.3%| 234} 50.8%
§§ No 117; 12.8%| 138 64.8%| 255 22.6%| 110; 44.5%| 117 54.7%| 227: 49.2%
o Total Pascack Valley 914 100.0%] 213 100.0%] 1127:100.0%] 247 100.0%] 214 100.0%| 461:100.0%
_ o |Yes 1405; 89.1%| 200 67.6%|1605; 85.7%]| 165; 47.7%]174; 38.8%| 339! 42.6%
E % No 172 10.9% 96 32.4%| 268; 14.3%|181: 52.3%| 275! 61.2%| 456! 57.4%
™ |Total Port Jenvis 1577:100.0%| 296 100.0%| 1873 100.0%| 346 100.0%] 449} 100.0%] 795! 100.0%
E @ |Yes 2202 88.4%| 275 54.0%|2477: 82.6%| 302 50.9%| 271 40.9%| 573; 45.6%
g% No 289 11.6%| 234 46.0%] 523 17.4%]291; 49.1%]392; 59.1%| 683 54.4%
F O |Total NY Stations 2491:100.0%| 509 100.0%| 3000: 100.0%] 593 100.0%] 663 100.0%] 1256} 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.



2.20 Average Number of Trips to NYC by Car Per Month

o Slightly less than half (45.6%) of the customers surveying during their AM Peak inbound trip did not take any
trips into NYC by car. For weekday off-peak customers, this number rises to more than half (53.8%).

o For customers who were surveyed on weekends, more than half (56.9%) reported not making any trips to NYC

by car.

e There was a greater share of weekend customers taking 5 or more trips in by car per month on the Pascack
Valley Line (17.0%) than on the Port Jervis Line (6.2%).

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312

Line Trips Made by Car (Avg./Month) AM Peak Off Peak Weekday Saturday Weekend
0 Trips 405 45.6% 86; 47.0%| 491 45.8%] 120; 52.9%] 96; 45.9%| 216: 49.5%
- 1 ormore 484 54.4% 97 53.0%| 581: 54.2%)| 107} 47.1%|] 113} 54.1%| 220: 50.5%
% 1 143 16.1% 40f 21.9%| 183 17.1%| 22 9.7%| 38 18.2%| 60 13.8%
i 2 132; 14.8% 7i 3.8%| 139: 13.0%| 25( 11.0%| 16/ 7.7%| 41 9.4%
§ 3 51 5.7% 9 49%| 60: 56%| 8! 35%w 5 24%| 13: 3.0%
ﬁ 4 58 6.5% 16 8.7%| 74; 6.9%| 12 53%] 20 9.6%| 32 7.3%
5 or more 100i 11.2% 25f 13.7%| 125! 11.7%|] 40! 17.6%] 34 16.3%| 74: 17.0%
Total Pascack Valley 889: 100.0%| 183{100.0%| 1072 100.0%] 227} 100.0%] 209 100.0%| 436: 100.0%
0 Trips 709: 45.6%| 169; 58.1%| 878 47.6%| 194; 61.0%] 251 61.7%| 445: 61.4%
1 ormore 846: 54.4%| 122} 41.9%| 968 52.4%] 124; 39.0%] 156; 38.3%| 280: 38.6%
<£ 1 253 16.3% 33f 11.3%| 286 15.5%|] 39: 12.3%] 51 12.5%| 90: 12.4%
E 2 217; 14.0% 34} 11.7%| 251 13.6%| 21: 6.6%] 54; 13.3%| 75 10.3%
g 3 94: 6.0% 4; 14%] 98 53%| 14; 4.4%| 14. 34%| 28: 3.9%
& 4 103! 6.6% 11 3.8%| 114; 6.2%| 22 6.9%] 20 4.9%| 42i 58%
5 ormore 179; 11.5% 40; 13.7%| 219: 11.9%| 28! 8.8%] 17 4.2%| 45: 6.2%
Total Port Jervis 1555 100.0%] 291:100.0%] 1846: 100.0%] 318; 100.0%] 407: 104.2%] 725:100.0%
0 Trips 1114; 45.6%)| 255; 53.8%)] 1369; 46.9%| 314! 57.6%)]347: 56.3%| 661: 56.9%
@ 1 ormore 1330: 54.4%| 219; 46.2%)| 1549; 53.1%] 231; 42.4%]|269; 43.7%| 500 43.1%
-% 1 396! 16.2% 73 15.4%| 469 16.1%| 61: 11.2%| 89: 14.4%| 150 12.9%
n 2 349 14.3% 41; 8.6%| 390: 13.4%| 46: 8.4%] 70 11.4%| 116: 10.0%
% 3 145; 5.9% 13 2.7%| 158f 54%| 22t 4.0%| 19 3.1%| 41! 35%
% 4 161 6.6% 27 57%| 188 6.4%| 34; 6.2%] 40; 65%| 74i 6.4%
= |5 0rmore 279 11.4% 65! 13.7%| 344 11.8%| 68 125%| 51; 8.3%| 119 10.2%
Total NY Stations 2444:100.0%] 474:100.0%] 2918 100.0%]| 545 100.0%] 616: 108.3%| 1161: 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.
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2.21 Use of Metro-North/NJT on Weekends or Holidays in Past Month

e About one third of customers surveyed in the AM Peak (32.3%) stated that they also travelled on Metro-North
or NJT trains on weekends or holidays in the last month, while more than half of off-peak customers (53.1%)
reported the same.

e A greater share of Sunday customers (73.1%) reporting using Metro-North or NJT on weekends or holidays in
the last month, compared to Saturday customers (63.4%)

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
\&Vs;kend/Hollday Usage of AM Peak Off Peak Weekday Saturday Weekend
§ > Yes 304; 33.2%|] 122: 67.0%| 426: 38.8%| 172 68.8%| 174 82.1%| 347 75.0%
é E No 612 66.8% 60; 33.0%| 673} 61.3%] 78: 31.2%| 38} 17.9%| 116; 25.2%
a Total Pascack Valley 916: 100.0%] 182:100.0%] 1098: 100.1%]| 250{ 100.0%| 212 100.0%| 462} 100.2%
_ o |Yes 503! 31.8%] 129: 44.3%] 632: 33.8%] 201 59.5%| 305 68.8%| 507; 64.8%
0’5_ % No 1078 68.2%| 162: 55.7%] 1240: 66.2%] 137; 40.5%|138; 31.2%] 275! 35.2%
"~ |Total Port Jenis 1581{100.0%| 291i100.0%] 1872 100.0%| 338 100.0%] 443} 100.0%] 782:100.0%
E @ |Yes 807; 32.3%] 251: 53.1%)]1058: 35.6%| 373 63.4%|479;: 73.1%| 853; 68.5%
g % No 1690; 67.7%| 222; 46.9%]1912; 64.4%]|215; 36.6%]|176; 26.9%] 391: 31.5%
F O |Total NY Stations 2497:100.0%| 473:100.0%| 2970: 100.0%]| 588 100.0%] 655 100.0%] 1244} 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.
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2.22 Change of Inbound Use of Pascack Valley Line Since Introduction of Off-Peak and Weekend

Service

Weekday and weekend customers reported that they used inbound off-peak trains more frequently - 13.6%
and 17%, respectively - since the introduction of Off-Peak and weekend service on the Pascack Valley Line.

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Change of Inbound Use of PVL AM Peak Off Peak WG EW, Saturday Sunday Weekend
I have not changed myinbound
peak period usage 515! 68.7% 32f 19.4%| 547: 63.7%| 94; 40.4%| 55 42.6%] 149: 33.9%
I use inbound peak period trains
more frequently 100 13.3% 16 9.8%| 116: 13.5%| 17: 7.2%|] 25¢ 19.4%] 42 9.5%
| use inbound peak period trains
less frequently 14: 1.9% 221 138%) 37: 43%] 14; 6.1% 6 43%|] 20 4.5%
| started using inbound off-peak
period trains 46 6.2% 28; 17.0% 74 8.6%| 20 8.4%| 40: 31.4% 60: 13.6%
I never use inbound off-peak
period trains 74:  9.8% 11 6.9%] 85 9.9% 5! 2.0% 3: 2.3% 8! 1.8%
Total Pascack Valley 749:100.0%] 109:100.0%] 858(100.0%] 150: 100.0%| 128 100.0%| 278 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.



2.23  Physical Disabilities

e Slightly more weekend customers (5.9%) than weekday customers (4.2%) reported having some type of
physical disability.

o Among those respondents who reported having a disability, difficulty climbing stairs was most commonly
reported for both weekday and weekend travelers, 2.8% and 4.7%, respectively.

Line Physical Disability AM Peak Off Peak Weekday Saturday Sunday Weekend
I do not have a disability 894; 97.1%| 178} 92.3%|1073: 96.2%| 223} 88.6%|201: 97.9%| 424 91.9%

- Difficulty with or inability to

2 |climb stairs 220 2.4% 4 1.9%| 26! 23%| 25 101%| 1 04%| 26i 57%

© .

i Use a wheelchair 0! 0.0% 0f 0.0% 0i 0.0%] o0 00w 3¢ 16% 3 0.7%

@ [|Use amobilityaid (cane, etc.) 1. 0.1% 0; 00%| 1: 01%| 3 10%| 1 04%| 3. 0.8%

o .

% |Are legallyblind 0f 0.0%| 11; 58%| 11: 1.0%| 0! 0.0%| 1! 0.6% 1i  0.3%

o . . .

Have a hearing impairment 4. 0.4% 0f 0.0% 4i 04%| 21 08| 1i 06% 31 0.7%
Total Pascack Valley 921:100.0%| 193:100.0%]| 1115: 100.0%| 251 100.5%| 205{ 101.5%| 461:100.0%
I do not have a disability 1513; 95.5%| 285} 97.7%|1798: 95.5%| 305: 94.0%|437; 96.5%| 742 95.5%
Difficulty with or inability to

o |climb stairs 55 3.5% 4 12%| 58 3.1%| 18 54%| 158 32%| 32i 4.1%

= |Use awheelchair 0i 0.0% 0i 00%| 0: 0.0%] 2 06% 0 00% 2 0.2%

= |use amobilityaid (cane, etc.) 12; 0.8% 50 16%| 17; 09%| 0f 00%| 1i 0.3% 1i 0.2%

(@] .

o |Are legally blind 1i 01% 0f 0.0% 1: 00%| 0! 00%| 0i 0.0% 0 0.0%
Have a hearing impairment 9. 05% 0 0.0% 9i 05%| 0 00%| 0 0.0% 0i 0.0%
Total Port Jervis 1584: 100.3%| 292{100.5%)| 1882i 100.0%]| 324} 100.0%| 453 100.0%| 777:100.0%
I do not have a disability 2407; 95.9%| 464} 95.3%|2870: 95.8%|528; 91.4%)|638: 96.5%| 1166 94.1%

@ Difficulty with or inability to

S [climb stairs 770 3.1% 7t 15%| 84F 28%| 43F 7.4%| 15 23%| 58 4.7%

g Use a wheelchair 0! 0.0% 0f 0.0% 0i 0.0%|] 20 03w 3¢ 05% 5/ 0.4%

Z |Use amobilityaid (cane, ec) 13 05%| 5! 10%| 18 06%| 3i 04%| 2/ 03% 5 04%

Tg Are legally blind 1: 00%| 11f 23%| 12 04%| O 00%| 1 0.2% 1 0.1%

= |Have a hearing impairment 13i 0.5% 0i 00%| 13 04%| 2 04%| 1 02% 31 0.3%
Total NY Stations 2510: 100.0%| 487i100.0%| 2997: 100.0%| 577 100.0%| 661} 100.0%| 1238: 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.

31



2.24

Level of Education

o Slightly more than three-fourths of weekday customers (75.3%) reported having a college or post-graduate
degree, which was slightly higher than the share of weekend customers (71.7%).

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Level of Education AM Peak Off Peak Weekday Saturday Sunday Weekend
Did not graduate high school 8 0.9% 11i 54%] 19¢ 1.7%| 1¢ 0.4%| 26f 129%| 27 6.1%
. |High school graduate 28 3.1% 4; 2.0%| 32 2.9%| 29/ 12.1%| 8f 4.0%| 37 8.4%
% Technical or vocational
2 |business school 8 09%| 20/ 9.9%| 28¢ 25%| 3 13%| 0 0.0% 3 07%
& [|Some college 90! 9.8%| 46/ 22.8%| 136} 12.1%| 37! 155%| 27| 13.4%| 64 14.5%
§ College graduate 506 55.1%| 84! 41.6%| 590: 52.6%|121; 50.6%| 71! 35.1%| 192 43.4%
®  |Postgraduate 278: 30.3%| 37 18.3%| 315: 28.1%| 48: 20.1%| 70} 34.7%| 118 26.7%
Total Pascack Valley 918:100.0%| 202i100.0%|1121: 99.9%]| 239: 100.0%] 202} 100.0%| 442 99.8%
Did not graduate high school 24 15%| 18/ 6.1%| 42i 22| 6/ 1.8%| 19} 42%| 25 3.1%
High school graduate 98! 6.2%| 33} 11.2%| 131 7.0%| 39 115%| 25| 55%| 64 8.1%
g Technical or vocational
5 |business school 370 23%| 10f 3.4%| 47 25%| 7. 21%| 5 11%| 12 15%
L |Some college 242; 153%| 65! 22.1%| 307: 16.4%| 56: 16.5%| 62 13.6%| 118 14.8%
£ |College graduate 839 53.1%| 111} 37.8%| 950: 50.7%| 144 42.4%|235/ 51.6%| 379 47.7%
Post graduate 339! 21.5% 57: 19.4%| 396 21.1%| 88! 25.9%)] 109! 24.0%| 197 24.8%
Total Port Jervis 1579 100.0%| 294:100.0%| 1873 100.0%) 340} 100.0%| 455} 100.0%| 795 100.0%
Did not graduate high school 32: 13%| 29/ 58%| 61; 20%| 7 1.2%| 45 6.8%| 52 4.2%
@ |High school graduate 126; 5.0%| 37: 75%| 163; 54%| 68 11.7%| 33} 5.0%| 101 8.2%
-% Technical or vocational
¢» |business school 45! 1.8% 30 6.0%|] 75 25%| 10; 1.7%] 5/ 0.8%] 15 1.2%
Z |Some college 332i 13.3%| 111} 22.4%| 443; 14.8%| 93! 16.1%| 89! 13.5%| 182 14.7%
g College graduate 1345: 53.9%| 195 39.3%|1540: 51.5%)|265; 45.8%|306/ 46.6%| 571 46.2%
F  |Postgraduate 617 24.7%| 94 19.0%| 711: 23.8%| 136! 23.5%|179! 27.2%| 315 25.5%
Total NY Stations 2497:100.0%] 496i100.0%| 2993 100.0%]| 579 100.0%] 657 100.0%| 1236 100.0%
Note: Totals by daypart may be less than weighted base due to lack of response.




2.25 Current Employment Status

e Most weekday customers reported being employed full-time (85.7%), with a greater share of full-time
employment in the AM Peak (92.1%) than the off-peak (52.8%).

e About two-thirds of weekend customers reported having a full-time job, but Saturdays had a slightly lower
share (63.7%) than Sundays (69.4%).

AM Peak Off Peak Weekday SEWI Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312

Line Employment Status AM Peak Off Peak Weekday Saturday Weekend
Employed full-time (35+
hrs/wk) 842 91.6%| 120! 62.5%| 962: 86.6%| 159 62.8%| 160: 78.0%| 319; 69.7%
Employed part-time (20-35
hrs/wk) 36 3.9% 30; 15.6% 66 59%| 29: 11.5%| 10 4.9% 39 8.5%
2 |Employed part-time (less than
T |20 hrsiwk) 3 0.3% 4: 2.1% 7 0.6% 3 1.2% 5 2.4% 8 1.7%
i Self-employed outside the
& |home 9 1.0% 4: 2.1% 13 1.2%| 20 7.9% 1 0.5% 21 4.6%
§ Self-employed athome 0 0.0% 0; 0.0% 0f 0.0%| Of 0.0%] 6f 2.9% 6] 1.3%
o JFull-time or part-time student 22t 2.4% 24: 125%| 46 4.1%| 11 4.3%| 168 7.8%| 27F 5.9%
Unemployed 3 0.3% 4t 2.1% 7 0.6%| 11 4.3% 1 0.5% 12 2.6%
Homemaker 0 0.0% 0f 0.0% 0 0.0% 2 0.8% 0 0.0% 2 0.4%
Retired 4 0.4% 6 3.1% 10 0.9%| 18 7.1% 6 2.9% 24 5.2%
Total Pascack Valley 919 100.0%| 192:100.0%| 1111:100.0%] 253 100.0%] 205 100.0%] 458} 100.0%
Employed full-time (35+
hrs /wk) 1461; 92.4%| 136; 46.4%]| 1597 85.2%|218; 64.3%| 299} 65.6%| 517} 65.0%
Employed part-time (20-35
hrs/wk) 31 2.0% 12: 4.1%|] 43 2.3%| 37 10.9%| 20 4.4%] 57 7.2%
Employed part-time (less than
%’ 20 hrs/wk) 12 0.8% 21 7.2% 33 1.8%| 19 5.6%| 12 2.6% 31 3.9%
@ |Self-employed outside the
2 home 16 1.0% 11 3.8% 27 1.4% 4 1.2%| 33 7.2% 37 4.7%
& Self-employed athome 4 0.3% 17 5.8% 21 1.1% 5 1.5%]| 11 2.4% 16 2.0%
Full-time or part-time student 39f 2.5% 31 10.6%| 70 3.7%| 8: 24%| 24; 53%] 32f 4.0%
Unemployed 8f 0.5% 30; 10.2%] 38: 2.0%| 18! 53%| 14 3.1%| 32! 4.0%
Homemaker 2¢ 0.1% 0 0.0% 2: 0.1%| 6 18%| 5 1.1% 11 1.4%
Retired 8 0.5% 35 11.9% 43 2.3%| 24 7.1%| 38 8.3% 62 7.8%
Total Port Jervis 1581 100.0%| 293:100.0%] 1874:100.0%] 339{ 100.0%| 456 100.0%| 795} 100.0%
Employed full-time (35+
hrs/wk) 2303; 92.1%| 256; 52.8%] 2559 85.7%| 377: 63.7%]| 459; 69.4%] 836; 66.7%
Employed part-time (20-35
hrs/wk) 67 2.7% 42¢ 8.7%| 109f 3.7%| 66; 11.1%| 30f 45%| 96 7.7%
2 |Employed part-time (less than
-% 20 hrs/wk) 15 0.6% 25 52%| 40 1.3%| 22 3.7%| 17¢ 2.6%| 39 3.1%
& |Self-employed outside the
E home 25 1.0% 15 3.1% 40 1.3%| 24 4.1%]| 34 5.1% 58 4.6%
< |Self-employed athome 4 0.2% 17: 3.5% 21 0.7% 5 0.8%| 17 2.6% 22 1.8%
E Full-time or part-time student 61 2.4% 55; 11.3%] 116; 3.9%| 19 3.2%] 40f 6.1%] 59 4.7%
Unemployed 11! 0.4% 34 7.0%| 45; 15%| 29 4.9%| 15¢ 2.3%| 44 3.5%
Homemaker 2f 01% 0i 0.0% 2 041%| 8 14%| 5 0.8%| 13} 1.0%
Retired 12 0.5% 41; 8.5% 53 1.8%]| 42 7.1%| 44 6.7% 86 6.9%
Total NY Stations 2500 100.0%| 485{100.0%] 2985: 100.0%)] 592} 100.0%| 661: 100.0%| 1253} 100.0%
Note: Totals by daypart may be less than weighted base due to lack of response.
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2.26 Type of Job or Occupation

o Almost half of weekday customers reported being employed in either a professional, technical & related field
(47.4%), or an executive, administrative and managerial field (32.9%). AM Peak customers had a greater share
in these two fields compared to off-peak customers.

e Similar to what was reported for weekday customers, about half of weekend riders stated that they worked in
a professional, technical and related field (46.1%). However, the percentage working in an executive,
administrative and managerial field was lower on weekends (17.6%) than on weekdays (32.9%).

AM Peak Off Peak \WEELGE Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Tupe of Job/Occupation AM Peak Off Peak \WEELGE Saturday Sunday Weekend
Professional, Technical &
Related 483 53.3% 61 34.3%| 544 50.1%| 98 49.5%] 83 43.9%| 181 46.8%
Executive, Administrative &
Managerial 306 33.7% 44 24.7%| 350 32.3%| 22 11.1%| 44 233%| 66 17.1%
Service Occupations 24;  2.6% 21 118%] 45; 4.1%| 25 12.6%| 18 95%] 43 11.1%
2 |Administrative Support,
T |Including Clerical 25 2.8% 0 0.0% 25 2.3%| 11 5.6% 1 0.5% 12 3.1%
i Transportation & Material
& [Moving 4:  0.4% 0 0.0% 4: 04%|] 12 6.1%] 0 00%] 12 3.1%
§ Machine Operators,
o |Assemblers & Inspectors 9 1.0% 0 0.0% 9 0.8% 1 0.5% 2 1.1% 3 0.8%
Precision Production Craft &
Repair 2t 0.2% 0 0.0% 2: 02%| 12 61%] O 0.0%| 12 3.1%
Sales 47 52% 22 124%] 69 6.4%| 7 35%| 31 164%] 38 9.8%
General Labor 7 0.8% 30 16.9% 37 3.4%] 10 5.1%] 10 5.3% 20 5.2%
Total Pascack Valley 907 100.0%] 178 100.0%] 1085 100.0%] 198 100.0%] 189 100.0%] 387 100.0%
Professional, Technical &
Related 741 48.2% 55 26.8%] 796: 45.7%| 123} 43.6%| 184; 47.3%] 307; 45.8%
Executive, Administrative &
Managerial 526 34.2% 53 25.9%] 579: 33.3%| 30 10.6%| 90: 23.1%] 120} 17.9%
Service Occupations 68 4.4% 20  9.8% 88 5.1%] 35 12.4%| 26 6.7% 61 9.1%
Administrative Support,
0 |Including Clerical 95! 6.2% 19 9.3%| 114F 6.5%] 22 7.8%| 12 3.1%| 34} 51%
qE; Transportation & Material
= |Moving 13t 0.8% 10 49%| 23: 13%] 5 18%] 1. 03% 6! 0.9%
E Machine Operators,
Assemblers & Inspectors 14 0.9% 4 2.0% 18 1.0%]| 15 5.3% 0 0.0% 15 2.2%
Precision Production Craft &
Repair 4 0.3% 7 34%] 11: 06%| 3f 11%|] 8 21%] 11} 1.6%
Sales 50 3.3% 19 93%|] 69; 4.0%] 23 8.2%| 56 144%| 79; 11.8%
General Labor 25¢ 16%| 18 8.8%| 43; 25%| 26/ 9.2%| 120 3.1%| 38} 5.7%
Total Port Jervis 1536 100.0%] 205 100.0%|] 1741 100.0%] 282§ 100.0%] 389 100.0%] 671} 100.0%




AM Peak Off Peak \WEELGEL Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Tupe of Job/Occupation AM Peak Off Peak \WEELGE Saturday Sunday Weekend
Professional, Technical &
Related 1224 50.1%| 116 30.3%|1340; 47.4%|221 46.0%]|267; 46.2%| 488 46.1%
Executive, Administrative &
Managerial 832 34.1% 97 25.3%| 929 32.9%| 52 10.8%|134; 23.2%| 186! 17.6%
Senvice Occupations 92 3.8% 41 10.7%| 133; 4.7%| 60 125%| 44 7.6%| 104! 9.8%
2 |Administrative Support,
-f:; Including Clerical 120 4.9% 19 5.0%| 139 4.9%| 33 6.9%|] 13 22%| 46/ 4.3%
& |Transportation & Material
E Moving 17 0.7% 10 2.6% 27 1.0%| 17 3.5% 1 0.2% 18 1.7%
= [|Machine Operators,
|‘§ Assemblers & Inspectors 23 0.9% 4 1.0% 27 1.0%| 16 3.3% 2 0.3% 18 1.7%
Precision Production Craft &
Repair 6 0.2% 7 1.8% 13 0.5%] 15 3.1% 8 1.4% 23 2.2%
Sales 97 4.0% 41 10.7%| 138f 4.9%| 30 6.3%| 87 15.1%| 117 11.1%
General Labor 32 13%| 48 125%| 80; 2.8%| 36 7.5%| 22 3.8%| 58 55%
Total NY Stations 2443 100.0%| 383 100.0%)| 2826:100.0%] 480 100.0%] 578 100.0%] 1058} 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.



2.27

Industry Employed

o Metro-North customers were employed in a wide range of industries, although Finance (26.6%) and
Professional Services (19.6%) were most commonly reported by customers surveyed in the AM Peak.

¢ In the Off-Peak, Professional Service (16.1%) was most commonly reported, followed closely by Leisure and
Hospitality (14.5%) and Health Services and Health care (13.4%)

e Saturday customers most commonly reported Health Services and Health Care as their industry of

employment (22.4%).

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Industry Employed AM Peak Off Peak Weekday Saturday Sunday Weekend
Construction 431 4.8% 4: 24%| 470 44%| 5 25%| 7. 36%| 121 3.0%
Natural Resources / Mining 1 0.1% 0i 0.0% 1: 01%] o0: 0.0%|] O0f 0.0% 0! 0.0%
Education 300 34%| 12; 7.a%| 420 4.0%| 20: 10.0%| 34 17.3%| 54 13.6%
Health Services / Health Care 43; 48%| 27! 16.1%| 70. 6.6%| 48 24.0%| 22f 112%| 70 17.7%
Financial Activities 270; 30.3%| 19; 11.3%| 289 27.3%| 17 85%| 16; 8.2%| 33/ 8.3%
> |Government 64i 7.2% 3 18%w| 67, 6.3% 5 25%| 8 41%| 13} 3.3%
%;; Wholesale Trade 4. 0.4% 31 1.8% 7. 07%| 13i 65%| 0f 0.0%| 131 3.3%
x Information 97: 10.9% 4: 24%| 101 95%| 8 4.0%| 9 46%| 171 4.3%
§ Leisure and Hospitality 220 25%| 50i 298%| 720 6.8%| 17. 85%| 14; 7.1%| 31f 7.8%
$ |Manufacturing 230 2.6% 0i 00%| 23 22%| o0: 0.0%| 6/ 31% 6/ 15%
Professional / Business
Senvices 187; 21.0%| 26i 155%| 213: 20.1%| 41! 205%| 41: 209%| 82} 20.7%
Transportation and Utilities 18; 2.0% 0i 00%| 18 17%| 0! 00%| 2/ 1.0% 21 05%
Retail Trade 37, 4.2% 4. 24%| 41 39%| 7: 35%| 23; 11.7%| 30/ 7.6%
Other 51: 57%| 16; 95%| 67 6.3%| 190 95%| 14; 7.1%| 33[ 8.3%
Total Pascack Valley 890: 100.0%| 168:100.0%| 1058 100.0%] 200! 100.0%| 196: 100.0%| 396 100.0%
Construction 741 4.8% 8 3.9%| 82i 47%| 29 104%| 27 7.2%| 56 8.6%
Natural Resources / Mining 0 0.0% 1 0.5% 1; 01%| o0i 0.0%| 0f 0.0% 0  0.0%
Education 61, 4.0%| 18! 88%| 79; 45%| 33 11.9%| 27¢ 7.2%| 60 9.2%
Health Services / Health Care 105 6.8%| 231 11.3%| 128 7.3%| 59 21.2%] 34 9.0%| 93 14.2%
Financial Activities 375 24.4% 70 3.4%| 382 21.9%| 13i 4.7%| 37/ 9.8%| 50 7.6%
Government 231 15.0%| 22; 10.8%| 253 145%| 3. 1.1%| 18 4.8%| 21 3.2%
2 |Wholesale Trade 21, 1.4% 3l 15%| 24; 1.4%| o0 0.0%| 3} 0.8% 3 05%
E Information 146, 95%| 12! 59%| 158, 9.1%| 9: 3.2%| 27. 7.2%| 36 55%
E Leisure and Hospitality 25! 1.6% 4. 20%| 29f 1.7%| 14 5.0%| 15/ 4.0%| 29 4.4%
Manufacturing 42 2.7% 8/ 3.9%| 50 29%| 16i 5.8%| 7i 19%| 23 35%
Professional / Business
Senvices 288 18.7%| 34; 16.7%| 322 185%| 43 155%| 85 22.6%| 128 19.6%
Transportation and Utilities 27: 18%| 141 6.9%| 41; 24%| 9 32%| 6/ 16%| 15 2.3%
Retail Trade 65 42%| 32; 157%| 97. 56%| 34 12.2%| 57 15.2%| 91 13.9%
Other 78 51%| 18! 8.8%| 96; 55%| 16 5.8%| 33. 8.8%| 49 75%
Total Port Jervis 1538:100.0%| 204:100.0%| 1742 100.0%] 278! 100.0%| 376 100.0%| 654 100.0%




Industry Employed (continued)

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Industry Employed AM Peak Off Peak Weekday SEEY Sunday Weekend
Construction 117, 4.8%| 12i 32%| 129: 4.6%| 34; 7.1%| 34 59%| 68 6.5%
Natural Resources / Mining 1. 0.0% 1: 0.3% 2: 01%| o0f 00w 0 0.0% 0 0.0%
Education 91, 37%| 30 8.1%| 121; 4.3%| 53] 11.1%| 61 10.7%| 114 10.9%
Health Services / Health Care 148 6.1%| 50! 13.4%| 198; 7.1%| 107 22.4%| 56 9.8%| 163 155%
Financial Activities 645 26.6%| 26; 7.0%| 671 24.0%| 30/ 6.3%| 53] 9.3%| 83 7.9%
@ |Government 295 12.1%| 25! 6.7%| 3200 11.4%| 8i 1.7%| 261 45%| 34 3.2%
';% Wholesale Trade 25. 1.0% 6; 1.6%| 31 1.1%| 131 2.7%| 3 05%| 16 15%
f Information 243 10.0%| 16; 4.3%| 259; 9.3%| 17/ 3.6%| 36] 6.3%| 53 5.0%
(_ZU Leisure and Hospitality 47 19%| 54i 145%| 101, 36%| 311 65%] 29 51%| 60 57%
|‘§ Manufacturing 65! 2.7% 8 22w| 73 26%| 16i 3.3%|] 13, 23%| 29 2.8%
Professional / Business
Senvices 475; 19.6%| 60! 16.1%| 535. 19.1%| 84 17.6%|126; 22.0%| 210 20.0%
Transportation and Utilities 45 1.9% 14 38%| 59 21%| 9i 19%| 8 14%| 17 16%
Retail Trade 102f 42%| 36 9.7%| 138: 4.9%| 41; 8.6%| 80 14.0%| 121 11.5%
Other 1290 53%| 34 9.1%| 163; 58%| 35/ 7.3%] 47 82%| 82 7.8%
Total NY Stations 2428:100.0%| 372i100.0%)| 2800 100.0%]| 478} 100.0%| 572} 100.0%] 1050 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.



2.28 Employer Allows Telecommuting

o AM Peak customers were most likely to have an employer that allowed them to telecommute (59.7%), while
those travelling during the Off Peak (41.3%) and weekends (39.5%) were less likely to have the option of
telecommuting.

Employer Allows

Telecommuting AM Peak Off Peak Weekday Saturday Sunday Weekend

Yes 604 67.0% 49i 30.1%] 653 61.3%| 88! 46.6%] 59: 30.7%|] 147! 38.6%
No 298: 33.0%| 114i 69.9%]| 412 38.7%| 101: 53.4%] 133: 78.2%] 234 61.4%
Total Pascack Valley 902: 100.0%]| 163:100.0%] 1065 100.0%] 189 100.0%] 192: 100.0%] 381:100.0%
Yes 847; 55.4% 95! 51.1%| 942 54.9%| 99: 36.7%| 217 57.4%]| 316 48.7%
_NO 682: 44.6% 91! 48.9%| 773: 45.1%] 171: 63.3%]161; 42.6%| 332! 51.2%
Total Port Jervis 1529 100.0%] 186:100.0%] 1715; 100.0%] 270: 100.0%| 378 100.0%| 648: 100.0%
Yes 1451 59.7%|] 144: 41.3%]| 1595 57.4%] 187 40.7%| 220; 38.6%| 407! 39.5%
No 980; 40.3%] 205: 58.7%| 1185; 42.6%]272: 59.3%| 350 61.4%| 622: 60.4%
Total NY Stations 2431t 100.0%] 349:100.0%] 2780 100.0%]| 459: 100.0%] 570} 100.0%] 1029 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response. Only respondents who indicated that they
were employed qualified for this question, regardless of the purpose of the trip they were surveyed about.
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2.29 Telecommuting Frequency

o Among weekday customers who reported their telecommuting frequency, 74.5% of them telecommuted 1 day

pe

r week or less.

o Off Peak customers reported telecommuting 4 or 5 or more days a week at a greater percentage (33.6%) than
AM Peak customers (4%).

AM Peak Off Peak \WEELGE Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Telecommuting Frequency AM Peak Off Peak Weekday Saturday Sunday Weekend
5 or more days per week 24 4.1% 9: 19.6%] 33: 52%] 1:i 12%] 9 158%] 10 7.2%
4 days per week 5 0.8% 15! 32.6% 20 3.1%| 12: 14.6% 0 0.0% 12 8.6%
- I3 days per week 22 3.7% 0i 0.0% 22 3.5%| 18: 22.0% 0 0.0% 18; 12.9%
% 2 days per week 76; 12.9% 0i 0.0%] 76f 11.9%| 1i 12%| 2! 35% 30 22%
% 1 day per week 120; 20.3% 4; 8.7%| 124 19.5% 7 8.5% 4 7.0% 11 7.9%
@ |Less than 1 day per week but
& |more than 1 day per month 176 29.8% 11 23.9%] 187: 29.4%]| 22: 26.8%] 10: 17.5%] 32: 23.0%
|1 dayper month or less 134} 22.7% 7 152%| 141; 22.2%| 16: 19.5%| 21: 36.8%| 37 26.6%
Never 33 5.6% 0i 0.0% 33 5.2% 5 6.1%] 11} 19.3% 16 11.5%
Total Pascack Valley 590: 100.0% 46:100.0%] 636:100.0%| 82{100.0%| 57:100.0%] 139:100.0%
5 or more days per week 19: 23%| 18} 198%| 37 4.0%| 19: 20.0%| 26; 16.5%| 45 17.8%
4 days per week 9 1.1% 4; 4.4% 13 1.4%] 12: 12.6% 7 4.4% 19 7.5%
3 days per week 47 5.7% 3i 3.3% 50 5.5% 0 0.0%] 10 6.3% 10 4.0%
g 2 days per week 123} 14.9% 21 23.1%| 144 15.7% 4 4.2% 7 4.4% 11 4.3%
E 1 day per week 188 22.8% 128 13.2%| 200: 21.8%|] 22 23.2%| 28 17.7% 50 19.8%
‘g Less than 1 day per week but
@ Imore than 1 day per month 204; 24.7% 7P T7.7%] 211 23.0%| 9i 95%| 15¢ 95%] 24} 9.5%
1 day per month or less 170, 20.6% 0} 0.0%| 170; 18.6%| 12: 12.6%| 31} 19.6%| 43} 17.0%
Never 65 7.9% 26; 28.6% 91 9.9%| 17: 17.9%|] 34: 21.5% 51 20.2%
Total Port Jervis 825 100.0% 91:100.0%| 916 100.0%] 95:100.0%] 158 100.0%| 253} 100.0%
5 or more days per week 43 3.0% 27¢ 19.7% 70 45%] 20: 11.3%| 35 16.3% 55 14.0%
4 days per week 14 1.0% 19: 13.9% 33 2.1%| 24: 13.6% 7 3.3% 31 7.9%
@ |3 days per week 69 4.9% 3F 22%| 728 4.6%| 18! 10.2%| 10 4.7%| 28 7.1%
';C:; 2 days per week 199 14.1% 21; 15.3%| 220 14.2% 5 2.8% 9 4.2% 14 3.6%
f 1 day per week 308; 21.8%| 16i 11.7%| 324: 20.9%| 29! 16.4%] 320 14.9%| 61 15.6%
Z |Less than 1 day per week but
g more than 1 day per month 380 26.9% 18! 13.1%|] 398: 25.6%|] 31: 17.5%] 25¢! 11.6%] 56! 14.3%
F |1 dayper month or less 304; 21.5% 7. 5.1%| 311 20.0%| 28; 15.8%| 52} 24.2%| 80} 20.4%
Never 98 6.9% 26f 19.0%| 124 8.0%| 22: 12.4%] 45: 20.9% 67 17.1%
Total NY Stations 1415 100.0%] 137:100.0%] 1552:100.0%] 177i100.0%] 215} 100.0%| 392:100.0%
Note: Totals by daypart may be less than weighted base due to lack of response.



2.30 Household Size

e Four-person households were most commonly reported by weekday customers (27.9%), though two-person

households were a close second (26.4%).
e On weekends, two-person households were the most prevalent (30.3%).
e Single person households were more common among weekend customers (20.4%) compared to weekday

customers (7.4%).

e The median household size for weekday customers was 2.8, while median household size for weekend

customers was 1.9.

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Household Size AM Peak Off Peak Weekday Saturday Sunday Weekend
- 1 68 7.7% 9t 4.7% 7 7.2%| 52¢ 22.3%] 33; 16.5% 85 19.6%
2 |2 179 20.3% 64; 33.7%| 243; 22.7%| 45: 19.3%| 62 31.0%| 107! 24.7%
<
i 3 189 21.5% 13¢ 6.8%| 202; 18.9%| 28; 12.0%] 23; 11.5%] 51 11.8%
§ 4 269 30.6% 50; 26.3%| 319; 29.8%| 37: 15.9%| 31: 155%| 68! 15.7%
§ 5 or more 175( 19.9% 54} 28.4%| 229 21.4%| 71: 30.5%| 51 25.5%| 122! 28.2%
Total Pascack Valley 880: 100.0%] 190:100.0%] 1070: 100.0%]| 233 100.0%| 200 100.0%] 433 100.0%
1 103 6.8% 32} 11.2%| 135; 7.5%| 68: 20.6%| 92; 21.1%| 160! 20.9%
¢£ 2 416; 27.4%| 100 35.1%| 516: 28.6%)| 107; 32.4%|]149: 34.1%| 256! 33.4%
E 3 327¢ 21.5% 48! 16.8%|] 375 20.8%| 40f{ 12.1%| 63} 14.4%| 103; 13.4%
5 4 436; 28.7% 48! 16.8%|] 484 26.8%| 69 20.9%| 90! 20.6%| 159; 20.7%
& |5 ormore 238¢ 15.7% 57; 20.0%| 295} 16.3%| 46: 13.9%| 43} 9.8%| 89! 11.6%
Total Port Jervis 1520 100.0%| 285:100.0%] 1805 100.0%] 330} 100.0%] 437} 100.0%] 767! 100.0%
il 1 171 7.1% 41F 8.6%| 212 7.4%|120f{ 21.3%| 125 19.6%| 245: 20.4%
% 2 595 24.8%| 164 34.5%|] 759 26.4%] 152 27.0%]211: 33.1%| 363; 30.3%
n |3 516; 21.5% 61 12.8%| 577 20.1%| 68; 12.1%| 86; 13.5%| 154! 12.8%
>
z 4 705; 29.4% 98! 20.6%|] 803: 27.9%| 106{ 18.8%]121: 19.0%| 227; 18.9%
g 5.5 413; 17.2%| 111 23.4%| 524: 18.2%|117; 20.8%|] 94: 14.8%| 211} 17.6%
[ -
Total NY Stations 2400 100.0%| 475:100.0%] 2875 100.0%] 563} 100.0%] 637} 100.0%] 1200} 100.0%
Note: Totals by daypart may be less than weighted base due to lack of response.



231

Number of Employed in Household

e About half of weekday customers reported having two employed household members (50.1%). This number

was also the most commonly reported for weekend riders, though at a lower percentage (31.6%).

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Number Employed in HH AM Peak Off Peak WWEEIGEY Saturday Sunday Weekend
0 4 0.5% 7. 3.7% 11 1.0%| 19 8.3% 6 3.0% 25 5.9%
i>; 1 197: 22.5% 32; 17.1%| 229; 21.6%| 47: 20.5%] 47: 23.9% 94t 22.1%
‘_>° 2 470f 53.7% 80; 42.8%| 550 51.8%| 65: 28.4%] 76; 38.6%| 141 33.1%
‘é 3 133; 15.2% 32; 17.1%| 165; 15.5%| 45: 19.7%] 51: 25.9% 96 22.5%
z 4 58 6.6% 30; 16.0% 88 8.3%| 27: 11.8%] 12 6.1% 39 9.2%
o |5o0rmore 13 1.5% 6 3.2% 19 1.8%| 26: 11.4% 5 2.5% 31 7.3%
Total Pascack Valley 875 100.0%] 187:100.0%] 1062:100.0%] 229; 100.0%] 197 100.0%| 426:100.0%
0 9 0.6% 33 12.1% 42 2.4%| 25 7.7%| 35 7.9% 60 7.8%
" 1 380 25.2% 46 16.8%] 426 23.9%] 104: 32.1%| 143} 32.4%] 247 32.3%
E 2 769 51.0%] 105! 38.5%] 874 49.0%] 110! 34.0%] 125; 28.3%| 235; 30.7%
% 3 244F 16.2% 39f 14.3%]| 283 15.9%| 22 6.8%| 74; 16.8% 96; 12.5%
E 4 90 6.0% 41 15.0%] 131 74%| 62 19.1%] 56: 12.7%] 118! 15.4%
5 ormore 17 1.1% 9 3.3% 26 1.5% 1 0.3% 8 1.8% 9 1.2%
Total Port Jervis 1509 100.0%] 273:100.0%] 1782: 100.0%] 324 100.0%] 441} 100.0%| 765:100.0%
0 13 0.5% 40 8.7% 53 1.9%| 44 8.0%] 41 6.4% 85 7.1%
g 1 577 24.2% 78; 17.0%| 655; 23.0%] 151: 27.3%] 190 29.8%]| 341; 28.6%
?; 2 1239: 52.0%| 185! 40.2%] 1424} 50.1%| 175 31.6%] 201: 31.5%] 376/ 31.6%
E 3 377 15.8% 71: 15.4%| 448: 15.8%| 67: 12.1%| 125} 19.6%| 192; 16.1%
< |4 148 6.2% 71! 15.4%| 219 7.7%| 89: 16.1%] 68: 10.7%] 157! 13.2%
E S ormore 30 1.3% 15 3.3% 45 1.6%| 27 4.9%]| 13 2.0% 40 3.4%
Total NY Stations 2384:100.0%] 460:100.0%] 2844 100.0%] 553 100.0%] 638 100.0%] 1191} 100.0%
Note: Totals by daypart may be less than weighted base due to lack of response.



2.32 Household Income

e The most commonly reported income bracket for weekday customers was $100,000-$149,999 at 23.8%;
67.4% of weekday customers reported household incomes of $100,000 or more, and 11.2% reported incomes
below $50,000.

e The AM Peak had the largest share of customers in the $100,000 or more group (71.8%), compared to less
than half of customers in the Off-Peak (44.4%).

e On weekends the $100,000-$199,999 income bracket was well represented (41.6%), though not as big a share
as on weekdays (67.4%).

e There was a significantly larger percentage of customers who reported household incomes below $50,000 on
Saturdays (36.8%), as compared to Sunday (19.4%)

e The median incomes for each daypart were calculated and are shown below:

0 AM Peak = $145,200

Off Peak = $93,200

Weekday = $136,500

Saturday = $76,300

Sunday = $87,400

Weekend = $83,300

©O OO0 0O
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AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312

Line HHIncome AM Peak Off Peak \WEELGE Saturday Sunday Weekend
Less than $12,500 100 13%| 11 6.7%| 211 22%| 20 10.3%| 12¢ 6.6%| 32 85%
$12,500 - $24,999 8 1.0% 0 0.0% 8 09%| 34; 174%| 5¢ 27%| 39 10.3%
$25,000 - $35,999 26 34%| 22 134%| 48! 51%| 4 2.1%| 3 1.6% 70 1.9%
& |$36,000 - $49,999 12 15% 3 18%| 15 16%| 17¢ 8.7%| 14 7.7%| 311 8.2%
S |$50,000 - $74,999 570 74%| 10 6.1%| 67 7.4%| 13f 6.7%| 51: 27.9%| 64 16.9%
§ $75,000 - $99,999 82! 10.6%| 49 29.9%| 131; 14.0%| 16/ 8.2%| 13 7.1%| 29/ 7.7%
§ $100,000 - $149,999 168/ 21.7%| 32 195%| 200: 21.3%| 42; 21.5%| 27, 14.8%| 69} 18.3%
o ]$150,000 - $199,999 170 21.9% 3 1.8%| 173 18.4%| 30; 15.4%] 22! 12.0%| 52| 13.8%
$200,000 - $299,999 170f 21.9%| 22 13.4%| 192; 204%| 14; 7.2%| 22! 12.0%| 36 9.5%
$300,000 or more 720 93%| 12 7.3%| 84; 89%| 5/ 2.6%| 14 7.7%| 19/ 5.0%
Total Pascack Valley 775:100.0%| 164 100.0%] 939} 100.0%| 195: 100.0%| 183 100.0%| 378 100.0%
Less than $12,500 12 09%| 15 6.6%| 27; 1.7%| 22; 8.0%] 33 84%| 55 8.2%
$12,500 - $24,999 18 13%| 17 75%| 35 2.2%| 41 150%| 3. 08%| 44 6.6%
$25,000 - $35,999 18 13%| 14 6.1%| 320 2.0%| 16; 5.8%] 14. 35%| 30/ 4.5%
» $36,000 - $49,999 31 2.3% 4 18%| 35 22%| 7i 26%|] 28 7.1%| 35 52%
> |$50,000 - $74,999 123: 9.0%| 22 9.6%| 145. 9.1%| 49 17.9%| 84f 21.3%| 133} 19.9%
% $75,000 - $99,999 175( 12.9%| 38 16.7%| 213; 13.4%| 33} 12.0%| 72! 18.2%| 105} 15.7%
S [$100,000 - $149,999 357! 26.2%| 62 27.2%| 419 26.4%| 47; 17.2%| 80: 20.3%| 127 19.0%
$150,000 - $199,999 2500 18.4%| 15 6.6%| 265 16.7%| 38! 13.9%| 40 10.1%| 78 11.7%
$200,000 - $299,999 268 19.7%| 30 13.2%| 298; 18.8%| 14! 5.1%| 20; 5.1%| 34/ 5.1%
$300,000 or more 109 8.0%| 11 4.8%| 1200 7.6%| 7i 26%] 21 53%| 28 4.2%
Total Port Jervis 1361:100.0%| 228 100.0%| 1589 100.0%)] 274} 100.0%] 395: 100.0%| 669! 100.0%
Less than $12,500 220 1.0%| 26 62%| 48 1.8%| 42! 8.6%| 45 7.8%| 87/ 8.2%
$12,500 - $24,999 26 1.2%| 17 4.0%| 43F 1.7%| 75/ 154%| 8 1.4%| 83/ 7.8%
$25,000 - $35,999 86: 39%| 65 154%| 151} 5.8%| 38 7.8%| 17 29%| 55/ 5.2%
% $36,000 - $49,999 431 2.0% 7 1.7%| 50 1.9%| 24 4.9%| 42f 73%| 66/ 6.2%
':f; $50,000 - $74,999 180 8.3%| 32 7.6%| 212: 8.2%| 62} 12.7%] 135 23.4%| 197} 18.5%
> $75,000 - $99,999 257 11.8%| 87 20.7%| 344 13.2%| 49 10.1%| 85 14.7%| 134! 12.6%
S $100,000 - $149,999 525 24.1%| 94 22.3%| 619 23.8%| 89! 18.3%|107: 18.5%| 196/ 18.4%
2 |$150,000 - $199,999 420 19.3%| 18 4.3%| 438! 16.9%| 68: 14.0%| 62: 10.7%| 130! 12.2%
$200,000 - $299,999 438; 20.1%| 52 12.4%| 490; 18.9%| 28! 5.7%| 42f 7.3%| 70 6.6%
$300,000 or more 181 83%| 23 55%| 204; 7.8%| 12f 25%|) 35 6.1%| 47/ 4.4%
Total NY Stations 2178:100.0%| 421 100.0%| 2599 100.0%]| 487: 100.0%| 578} 100.0%] 1065} 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.



2.33 Gender

e More than half (57.8%) of weekday customer were male, which was slightly higher than the proportion on

weekends (53.3%).

o There was a higher proportion of female customers on Sundays (50.7%) compared to Saturdays (42%).

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Gender AM Peak Off Peak Weekday SEWIGEL Sunday Weekend
é > Male 527; 59.3%|] 106; 55.8%| 633; 58.7%] 133: 57.3%] 102; 50.2%| 235; 54.0%
§ E Female 362 40.7% 84f 44.2%| 446: 41.3%| 99 42.7%] 101 49.8%| 200! 46.0%
o Total Pascack Valley 889: 100.0%] 190:{100.0%] 1079: 100.0%] 232: 100.0%] 203 100.0%| 435} 100.0%
oo Male 895: 58.2%| 151} 52.4%]1046; 57.3%] 190: 58.5%]215: 48.9%| 405: 52.9%
DE_’ % Female 642; 41.8%| 137} 47.6%| 779: 42.7%] 135: 41.5%]225; 51.1%| 360 47.1%
" |Total Port Jenis 1537:100.0%] 288i100.0%| 1825 100.0%]| 325: 100.0%| 440: 100.0%| 765! 100.0%
E @ [Male 1422; 58.6%| 257i 53.8%|1679f 57.8%| 323! 58.0%| 317 49.3%| 640 53.3%
g % Female 1004; 41.4%| 221} 46.2%|1225f 42.2%| 234: 42.0%] 326: 50.7%| 560! 46.7%
= O |Total NY Stations 2426:100.0%| 478:100.0%]2904: 100.0%| 557 100.0%| 643; 100.0%| 1200} 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.



2.34 Age

e The median age of customers surveyed in the AM Peak was 51 years old, while weekend customers tended to
be younger, with a median age of 32 years.

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Age AM Peak Off Peak Weekday Saturday Sunday Weekend
Under 18 years old 1 01% 0l 0.0% 11 01%| 2! 09%| 0 0.0% 2 0.5%
.. |18 24 years old 94: 10.9%| 26: 14.0%| 120f 11.4%| 69: 30.8%| 64 32.3%| 133} 31.5%
% 25 - 34 years old 169i 19.6%| 99! 53.2%| 268; 255%| 55! 24.6%| 55/ 27.8%| 110i 26.1%
i 35 - 44 years old 190! 22.0%| 36i 19.4%| 226; 21.5%| 20! 8.9%| 42 21.2%| 62! 14.7%
§ 45 - 54 years old 225: 26.0% 8: 43%w| 233F 22.2%| 46; 205%| 21 106%| 67 15.9%
§ 55 - 64 years old 153 17.7% 0 0.0%| 153; 14.6%| 24: 10.7%| 8 4.0%| 321 7.6%
65 years old or more 320 37%| 17; 9.1%| 49, 47%| 8 36%| 8 4.0%| 16/ 3.8%
Total Pascack Valley 864: 100.0%| 186:100.0%| 1050 100.0%| 224! 100.0%] 198: 100.0%| 422} 100.0%
Under 18 years old 15: 1.0%| 10¢ 36%| 25 14%| 5/ 16%| 3 07% 8 1.1%
18 - 24 years old 86 5.8%| 67! 24.3%| 153f 8.7%| 59 19.1%| 92} 215%| 151} 20.5%
2 25 - 34 years old 200: 13.5%| 59: 21.4%| 259 14.7%|106: 34.3%|131} 30.7%| 237} 32.2%
§ 35 - 44 years old 311: 21.0%| 34: 12.3%| 345/ 19.6%| 31: 10.0%| 75/ 17.6%| 106! 14.4%
5 |45 54 years old 432; 29.1%| 55! 19.9%| 487! 27.7%| 50: 16.2%| 52/ 12.2%| 102} 13.9%
& |55 - 64 years old 357: 241%| 20! 7.2%| 377i 21.4%| 31 10.0%| 29: 6.8%| 60; 8.2%
65 years old or more 82 55%| 31} 11.2%| 113} 6.4%| 27 8.7%| 45! 105%| 72i 9.8%
Total Port Jervis 1483 100.0%| 276{100.0%| 1759} 100.0%)] 309! 100.0%| 427; 100.0%| 736} 100.0%
Under 18 years old 16 0.7% 100 23%| 26/ 09%| 7! 1.4%| 3] 05%| 10f 0.9%
o |18 -24 years old 135! 59%| 731 165%| 208 7.6%| 103! 20.3%|117: 20.0%| 220! 20.1%
% 25 - 34 years old 369: 16.0%| 158 35.7%| 527f 19.2%| 161; 31.7%|186; 31.7%| 347! 31.7%
& |35 - 44 years old 501: 21.8%| 70 15.8%| 571 20.8%| 51: 10.0%|117: 20.0%| 168} 15.4%
% 45 - 54 years old 657: 285%| 631 14.3%| 720! 26.2%| 96i 18.9%| 73! 12.5%| 169! 15.4%
£ |55 - 64 years old 510: 22.2%| 20! 4.5%| 530f 19.3%| 55: 10.8%| 37/ 63%| 92 8.4%
= |65 years old or more 114 50%| 48} 10.9%| 162; 59%| 35! 6.9%| 53; 9.0%| 88/ 8.0%
Total NY Stations 2302:100.0%| 442{100.0%| 2744 100.0%]| 508; 100.0%)| 586 100.0%]| 1094} 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.



2.35 Race/Ethnicity

o Weekdays and weekends had about the same percentage of White customers, 76% and 73.5%, respectively.

e There was a greater share of Asian customers on Sundays (12.5%) than on Saturdays (2.5%).

AM Peak Off Peak \WEEELGEN Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Race/Ethnicity AM Peak Off Peak Weekday Saturday Sunday Weekend
White 667 79.4%| 132! 72.1%| 799 78.1%| 147; 67.7%| 118} 61.8%| 265 65.0%
Black or African American 52f 6.2% 7i 3.8%| 59i 58%| 10i 4.6%| 30 15.7%| 40! 9.8%
> |Asian 89 10.6% 34i 18.6%| 123 12.0%| 10 4.6%| 22! 115%| 32! 7.8%
T |American Indian or Alaska
i Native 0: 0.0% 0i 0.0% 0. 0.0%| 128 55%] 0 00%] 12¢ 2.9%
& |Native Hawaiian or Other
§ Pacific Islander 2 0.2% 3 1.6% 5 0.5% 0 0.0% 0 0.0% 0 0.0%
& |Racially mixed 14: 1.7% 7: 38%| 21 21%| 24: 11.1%| 19f 9.9%| 43 10.5%
Other 16 1.9% 0i 0.0%| 16f 1.6%| 14 65%| 2i 1.0%| 16/ 3.9%
Total Pascack Valley 840( 100.0%| 183:100.0%| 1023} 100.0%| 217} 100.0%| 191} 100.0%| 408} 100.0%
White 1036: 75.3%| 204 73.4%|1240: 75.0%| 252; 81.8%| 311} 74.8%| 563; 77.8%
Black or African American 151; 11.0% 21 7.6%| 172; 10.4%| 38; 12.3%| 27, 65%| 65/ 9.0%
Asian 84: 6.1% 228 79%| 1060 6.4%| 3i 1.0%| 53i 12.7%| 56: 7.7%
-2 |American Indian or Alaska
g Native 4t 0.3% 0f 0.0% 4: 02%| 0f 00%| 0f 0.0% 0f 0.0%
+ |Native Hawaiian or Other
& [Pacific Islander 7 0.5% 0i 0.0% 70 04%| of 00%| 0f 0.0% 0 0.0%
Racially mixed 55: 40%| 211 76%| 76f 46%| 6; 19%| 15 3.6%| 21i 2.9%
Other 39! 2.8% 10 3.6%| 49 30%| 9i 29%| 100 24%| 19; 2.6%
Total Port Jervis 1376: 100.0%| 278i100.0%| 1654 100.0%)| 308} 100.0%| 416 100.0%| 724! 100.0%
White 1703; 755%| 336i 72.9%|2039: 75.0%|399; 76.0%| 429 71.4%| 828; 73.5%
Black or African American 203 9.0% 28; 6.1%| 231. 85%| 48 9.1%| 57 95%| 105: 9.3%
g Asian 173 7.7% 56! 12.1%| 229; 8.4%| 13 25%| 75 125%| 88/ 7.8%
% |American Indian or Alaska
n |Native 4 0.2% 0i 0.0% 4: 01%| 120 23%] 0 00%| 12¢ 1.1%
E Native Hawaiian or Other
T  |Pacific Islander 9. 0.4% 31 07%| 12i 0.4%| 0i 0.0%| 0 0.0% 0 0.0%
£ |Racially mixed 69 31%| 28! 6.1%| 97 36%| 30i 57%| 34 57w 64i 57%
Other 96 4.3% 10 2.2%| 106: 3.9%| 23i 4.4%| 6/ 1.0%| 29i 2.6%
Total NY Stations 2257:100.0%| 461:100.0%| 2718 100.0%]| 525} 100.0%| 601} 100.0%| 1126 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.



2.36

English Speaking Proficiency

o Virtually all weekday customers indicated that they spoke English “Well” or “Very Well” (99.4% combined).

e Weekends had a slightly higher share of customers who said they spoke English “Not Well” (3.1%), with
Sunday being slightly higher (3.4%) than Saturday (2.8%).

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line English Speaking Proficiency AM Peak Off Peak Weekday Saturday Weekend
> Very well 857 95.2%| 171! 88.1%] 1028 94.0%| 223; 90.7%| 167; 81.9%| 390; 86.7%
‘;“ Well 40 4.4% 23; 11.9%| 63; 58%| 8: 3.3%] 22} 10.8%| 30: 6.7%
§ Not well 0f 0.0% 0i 0.0% 0 0.0%| 15! 6.1%| 14: 69%| 29! 6.4%
§ Notat all 3i  0.3% 0; 0.0% 3] 03%] 0O 0.0%] 1! 0.5% 1i 0.2%
0 |Total Pascack Valley 900: 100.0%] 194:100.0%] 1094} 100.0%] 246¢ 100.0%] 204} 100.0%| 450: 100.0%
w Very well 1477; 95.6%| 274} 95.1%] 1751} 95.5%]| 312; 95.1%| 381 85.6%| 693 89.7%
> [Well 59 3.8% 10 35%] 69: 3.8%] 15/ 4.6%| 53 11.9%| 68 8.8%
% Not well 9i 0.6% 4 14%| 13: 0.7%| 1; 03%|] 8 1.8% 9i 1.2%
,:C_’ Notat all 0f 0.0% 0i 0.0% 0f 0.0%|] O 0.0%] 3 0.7% 3i  0.4%
Total Port Jervis 1545 100.0%| 288{100.0%]| 1833; 100.0%]| 328: 100.0%] 445: 100.0%| 773:100.0%
Very well 2334; 95.5%| 445! 92.3%|2779; 94.9%| 535; 93.2%| 548 84.4%)| 1083; 88.6%
E @ |well 99 4.0% 33 6.8%| 132; 45%| 23: 4.0%] 75 11.6%| 98 8.0%
g % Not well 9i 0.4% 4; 0.8%] 13: 04%| 16; 2.8%| 227 34%| 38 3.1%
F @ INotatall 3 0.1% 0; 0.0% 3] 01%| O 0.0%] 4! 0.6% 4; 0.3%
Total NY Stations 2445:100.0%] 482i100.0%] 2927 100.0%| 574 100.0%] 649 100.0%| 1223: 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.
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2.37 Primary Language Spoken at Home

e Though most customers reported that they spoke English at home, weekday customers were more likely to

speak English at home (95.1%) compared to weekend customers (88.3%).

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312
Line Primary Language at Home AM Peak Off Peak Weekday Saturday Weekend
o English 844: 94.4%| 178; 92.2%|1022; 94.0%]211: 86.8%| 161 82.1%| 372 84.7%
§§ Spanish 13;  1.5% 7. 36%| 20 1.8%| 28 115%| 20 10.2%| 48/ 10.9%
§‘>° Other 37 41% 8 4.1%| 45. 4a%| 4i 1.6%| 15/ 7.7%| 191 4.3%
Total Pascack Valley 894 100.0%| 193:100.0%| 1087} 100.0%| 243! 100.0%| 196 100.0%] 439} 100.0%
2 English 2327: 97.4%| 436/ 92.4%|2763; 96.6%| 307 95.3%| 382} 86.6%| 689! 90.3%
E Spanish 32 1.3% 15i 32%| 47 16%| 7: 22%| 17f 3.9%| 24i 3.1%
£ Other 290 12%| 21 44%| 500 1.7%| 8 25%| 420 9.5%| 50/ 6.6%
& iTotal Port Jervis 2388: 100.0%| 472:100.0%)| 2860 100.0%]| 322 100.0%| 441} 100.0%| 763} 100.0%
> ., English 2327: 96.0%| 436! 90.8%|2763; 95.1%|518; 91.7%| 543} 85.2%| 1061} 88.3%
%é Spanish 320 13%| 15; 3.1%| 47. 16%| 35 6.2%| 37, 5.8%| 72i 6.0%
E% Other 66/ 27%| 29¢ 6.0%| 95 3.3%| 12: 21%] 571 89%| 69, 5.7%
Total NY Stations 2425:100.0%| 480:100.0%| 2905 100.0%)] 565: 100.0%| 637 100.0%| 1202} 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.
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2.38

Importance of PJL or PVL Rail Service in Choosing Location of Home

e More AM Peak customers indicated that proximity to the rail line was “Very” or “Somewhat” important when
they were choosing the location of their home (62%), compared to Off Peak customers (47.3%) and weekend
customers (39.5%). This underscores the importance of rail for commuting for work.

AM Peak Off Peak Weekday Saturday Sunday Weekend
Unweighted Base 1682 207 1889 460 464 924
Weighted Base 2578 531 3109 613 699 1312

Line ilnmga(r)t(?:izz (|)_|f0|;;]éPVL Service AM Peak Off Peak \WEELGE Saturday Weekend
o |Yery 428: 48.3%| 76! 39.6%| 504 46.7%| 58 26.6%| 76/ 39.4%| 134! 32.6%
% Somewhat 104 11.7%| 27i 14.1%| 131 12.1%| 27 12.4%] 15 7.8%| 42} 10.2%
2 |Moderately 41: 46%| 12/ 6.3%| 53; 49%| 211 9.6%| 9 47%| 301 7.3%
§ Slightly 40; 45%| 341 17.7%| 74; 6.9%| 25 115w 6! 3.1%| 31f 7.5%
§ Not at all 274; 30.9%| 43; 22.4%| 317 29.4%| 87 39.9%| 87 45.1%| 174! 42.3%

Total Pascack Valley 887:100.0%| 192:100.0%| 1079 100.0%] 218! 100.0%| 193 100.0%| 411} 100.0%

Very 779 50.3%| 78; 27.3%| 857 46.7%| 93 28.4%| 119 27.5%| 212! 27.9%
2 Somewhat 201: 13.0%| 45; 15.7%| 246; 13.4%| 52! 15.9%| 23; 5.3%| 75/ 9.9%
E Moderately 78: 50%| 26 9.1%| 104; 5.7%| 11: 3.4%| 21f 49%| 321 4.2%
£ |Slightly 61, 3.9% 9i 31%|] 70. 38%w| 24! 7.3%| 31 7.2%| 55 7.2%
& |Notatall 431: 27.8%| 128! 44.8%| 559 30.4%| 148 45.1%| 238} 55.1%| 386! 50.8%

Total Port Jervis 1550: 100.0%| 286:100.0%| 1836 100.0%) 328! 100.0%| 432 100.0%| 760} 100.0%
o [Very 1207; 49.5%| 154; 32.2%|1361; 46.7%| 151 27.7%| 195 31.2%| 346! 29.5%
-f:; Somewhat 305 125%| 72; 15.1%| 377 12.9%| 79 14.5%| 38 6.1%| 117! 10.0%
& |Moderately 119 4.9% 38; 7.9%| 157¢ 5.4%| 32 59%| 30 4.8%| 62! 5.3%
% Slightly 101; 4.1%| 43 9.0%| 144; 4.9%| 49: 9.0%| 37 59%| 86 7.3%
£ |Notatall 705: 28.9%| 171} 35.8%| 876 30.1%| 235: 43.0%|325: 52.0%| 560 47.8%
" |Total NY Stations 2437:100.0%| 478i100.0%| 2915 100.0%]| 546 100.0%| 625 100.0%] 1171} 100.0%

Note: Totals by daypart may be less than weighted base due to lack of response.
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3. Appendix

3.1 Training

Training sessions were integral to proper preparation for fieldwork and were held regularly at Abt Associates’
office. All new staff members were required to complete training for the study before being eligible for field
work. In addition, Abt Associates re-trained all staff after any long period of downtime, particularly after the
summer months.

The training was comprehensive and covered the following general topic areas:
e Overview of the study
e Dress code
e Role division onboard trains (surveying and counting)
e Directions on how to use clickers
e How to complete the count forms
e Proper behavior
e What to do in the event of service disruptions
e What to do at the end of a shift

In addition to formal training sessions, field supervisors reinforced established protocols on a regular basis
during the course of fieldwork.

3.2 Passenger Counts

Passengers were counted on all inbound and outbound trains in the system. Field staff were stationed at each
train door and were responsible for counting the boarding and alighting passengers at each station. At the initial
station for a train run, onboard counts were collected in lieu of “ons”. Between stations, one agent in each car
would be responsible for obtaining a total onboard head count of people within the car. In cases of extremely
low ridership, some trains would only be staffed with one survey agent per car.

Field staff recorded counts on a custom count forms that were pre-populated to specify the train number and
the scheduled station stops (See Figure 1) for each train. At the end of each round trip, field staff would submit
all count sheets to the field supervisor, who would review each sheet for completeness. A counting clicker (see
Figure 2) was used to keep record how many customers were getting off and boarding.
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3.2.1 Figure 1 — Sample Outbound Count Sheet

Abtf

2014 MNR Origin & Destination Study 30116 Date: 05/10/2017
Quthound Weather: ClearCloudy o1 Rain 1 Snow 0
Staft Name: L Seat Counter _ Extra
Partner Name: Car No: Train No: 1027 Crew No: 8014-C
Supervisor Name: Supervisor Cell No.:
No. of Passengers g
Pascack Valley 2 Remarks
) ONs OFFs SUM On-Board

063 Hohoken
38174 Secaucus Junction ONS:  OFFS:  SUM:

160 Wood-Ridge

146 I'eterboro

043 Essex Strect

003 Anderson Sireet

110 New Bridge Landing

132 River Ldge

1 Oradell

042 Emerson

156 Westwood

062, illsdale

159 Woodcliff Lake

114 Dark Ridge

090 Montvale

118 Iear] River

100 Nanust

142 Spring Valley




3.2.2 Figure 2 — Counting Clicker

3.3 Survey Questionnaire

The OD survey questionnaire was offered to passengers on all inbound trains. Questionnaire distribution took
place concurrently with the onboard counts.

Survey packages were carefully prepared for each car in a train. Each package was packed generously, at
approximately 125% of expected ridership, in order to eliminate the risk that a field interviewer would run out
of questionnaires to distribute. As an extra precaution, the supervisor also carried supplemental surveys to
distribute if needed.

As an added level of quality control, each survey had a unique PIN number on the cover page and the PIN
number on successive surveys in each bag would be in sequential order. The inbound count forms included a
field where the interviewer had to enter their top serial number at each station (see Figure 3 below). The
sequential ordering of PIN numbers helped Abt Associates track the survey range for each train and each station
within a train run. As the PIN ranges were used for control, once a train has been fielded, no questionnaires
from the corresponding range were repurposed for other fieldwork.

52



3.3.1 Figure 3 —Sample Inbound Count Sheet

AbtlSRBI

2014 MNR Origin & Destination Study 30116 Date: 05/11,2017
Inbound Weather: Clear/Cloudy 1 Rainn Snow 1
StalT Name: 71 Surveyor T Seat Counter 71 Extra
Partner Name: CarNo: TrainNo: _ 42  CrewNo: 1001-B
Supervisor Name: Supe Cell No.
No. of Passengers £
Port Jervis Top Serial No. - " b Remarks
ONy OFFs SUM On-Board E
123 Tort Jervis
113 Otigville
086 Middlstown
020 Campbell ITall
133 Salisbury Mills
057 Harriman
149 Tuxedo
137 Sloatsburg
144 Sullern

131 Ridgewood ONS:  OFFS:  SUM:

051 Glen Rock-Boro [Tall

126 Radburn
025 Broadway
121 Plauderville
046 Garfield

NN N N

38174 Secaucus Junction ONS:  OFFS:  SUM:
163 Hoboken
Surveys Per Bag: Total No. of Surveys Collected:
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The survey questionnaire was distributed in a paper survey format to any customers willing to take it onboard all
inbound trains. It was designed with the assumption that the primary response mode would be administration
and collection onboard trains. However, respondents were also given additional options to return their surveys
via postage-paid Business Reply Mail or by completing a corresponding web survey. In addition, the paper
guestionnaire was printed in English on one side and Spanish on the other, and both languages were available
on the online survey. In total, 5,516 completed surveys were obtained over the course of the field period,
exceeding the 40% goal with a response rate of 42%. The vast majority of surveys were collected onboard trains
(5,405 or 98.0%), very few respondents mailed back their surveys (62 or 1.1%), or completed them online (49 or
0.9%). A total of 125 surveys (2.3%) were completed in Spanish; all of these were completed onboard using the
paper instrument. None of the mail-backs or web completes were in Spanish.

The front panel of the questionnaire included an appeal to customers to help MNR improve its service by
participating in the survey, information about the cash drawing to further incentivize participation, and
information about how to access the survey online. Each questionnaire cover (see Figure 4 below) also
contained a unique PIN number (Password) that served 3 purposes for the study:

e Unique identifier — each PIN was only printed once, so there were no duplicates in the study. This identifier
was consistent across both paper and web surveys.

e Web survey access — each PIN served as a password for access to the web survey for respondents who
wished to complete it online. Once a survey had been completed, that PIN was locked out from the web
survey, ensuring that each PIN number would only be used once.

e Train association — When preparing materials for field work, Abt Associates kept a record of which PIN
ranges were packed for each train. Since the PIN numbers were unique and consecutive, it was possible to
track exactly which surveys corresponded to any given train. This was important and could be used to
confirm the train associated with each survey, as well as fill in missing boarding station information from
surveys as needed.
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3.3.2

Figure 4 — Sample Questionnaire Cover
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BEOUND [fowards Hoboken or Mew York Gyl

T.

m,

Whit fa (hes main purpose of gour INBOLUND irip day?
9 Commuing o/ fem reguian workpooe

J Commuing o/ fam school

' For busimess repsons |not lo reguine workplacs|

0 Porenna butisats (8. 0., mosom | vEieg |

' Ehopping

1 Rpcreaton (s, dinisg |/ enlaraisment | uacasos)
O Oy, plesse spacibe
Where did you begin your INBOUND irip? (80T the frain stafon
Fizasa gk chaary

PP Gy, Wl

Gty (T Sl

Address | Nearas! Inoreeioe:

Wil typi of place i this T (Piaase siect one aamer ok )

My Hoseay i Friénd ¢/ Faiily Hida

i By Work J Pexzpation ! Touram ¢ Hotel

i My Schoal < Other .

If you did HOT begin youar INSOUND irip from home, ploass ioll us
your kama dp coda ZIF Coda:

&t which Metro=Morth or NJ TRANSIT station did you begin

your INBOLIMD trip?

How long did it take to gt 1o this siation? NS

Howw did youl ged thara T (Plaace asact all mar aose )

O Dveass alans afd ok

I Oirowes ar sy wilh others amd parked, plass inchoale e nomber of
h;mwimﬁwjmanl‘

s spaaily ST o bus nombar:
i Car Shrios i Lioar

. piasess ity

W (elidl) ou use Secaucies Jumellon today to transbes to
ancthar irein T
s
I B, Dl (i) naol transfer
i Mo, b { banshemad af a ci¥arend rad station,
phrasa speciy;

&t wihich Matro-Bseth or NJ TRANSIT siaticn will you complels
your INBOLIND irip?

This Shici mof e (e Aseoa G WORTE FOU AN F0o inbownt i
PRt ), B ahawld b wharg 0l ANy ai M MMWRALIT sisloet
MY Peon Slaton O Hoboken

J Secauous Junction d Memark Fron Salion
IJ Omhar, plosse sponils

Huw will you oo fram your Bl exitieg siaticn {questian B) ba your

FIMAL destinotion? [Siaase sefach gV tha aooiy )

J ‘Wale

I Tal { Car Serwios ¢ Liar

O} Bus, phise seoly S Draf roule or Bus puembar

3 Sueway, e specily M So subeay fnal
2988 oREe o0EeD o
JDDO 0N AN W D Cher ine, speche

J PATH, phsase soendy PATH o sisvoe:
' Hudsor-Besgen Light Fal

d Ferry, pimase noicafe e MY lsmnat
el Oriwiz oo

I Oriwsa o mids with othars, pleass ndiosfe S nombar of Docnhs

T H]

|
o
d
=
|
=

g

56



1%. Atter exifing your last brain, how many subwoys, PATH fraines,
Light Rail, busses, anafor Serries will you e b reach your Sl
dastinalion?

Jd0 di G2 D3 d4 d5or mone

T& Wil you vae a SmariLink Card or MetroCand an your way ko your
tinal dastinalian? {Faans seiea g far aeapl

O o, | wil ol wse 3 Smarilink Cand o MekoCard

Y=, 1 will use o Smartling Card:

b Riagular SevanLink Cand, e speciy;
2 1 Tip
o 1-Trp
O T
o &3Trip

1 Unfimiad SmarLink Card

O Cihir Smarilick Cand, ploses spaity

Y, 0 wlll s o MiroeCard:
O Lebmded Ride MakoCand
O Peguiar Pay-Pe-Ade MeoCard, plasss spaaly wae:
d Loss tham 5550
O B850 o mane b receme g bones
"] mmmm

13 What ks the final destinaSion for yosr INBOUND irip?
{Not The Metro-North or K TRANET frain station, subeay stotion,
bus siop, or ey sintion) (Pisssa ol ceany
This shiel mad b he S0 S5 FOLT ETisaar 4D gusio 2
2P Code, Thogwm:

City | Towm: Slare:
Ardrass | Neanest inlersocbon.

14, What type of place is this? [Please salect ome answer o)
O Ky Homa 4 Frieed / Famidy Home
O Wy Wior L A raaton § Tourism ! Hirel
O Wy Schod O Cihesr;

15: Fow iomg will i taior bo get from your kst Metro-North or

K TRAMSIT stailon to your final deslinstion? _ i
15, What type of brain Gioloet did you use bor This INEOURD eip?

O Qrs-\say 3 Studamm Morihy

0O Mhndlik A Banins

O Wiembly ) [igabind

O TerrTrip 3 Dtar, s apscly

3 Fousg-Trip (086 Peak)

1%, Where did you purchiss your Hicost Tor your INBOURD g loday T
O Taked Yanding Machioe J Wobie device
O Taket Window i On-board Tesin
O Wik ! CuikTik ¢ Waidfide i (her, please specty

QUTBQLIND: [away foam Holekan or Maw York Gy

18 Whan will {did) you mako the ofher hinll of your Sip going
OUTBOUND {rway from Hoboken or Mew Yark Ciky)?
(FReass Sokev! one answer o)

i Eame day
O CeHerent day, plaase indleale data fmmdda vyl
OO 1wl jid) mol imaabaa s othoend b g o guastan 227

18, Wil {did] you use Metro-8arsh or MJd TRANSIT for your cutbound
7
?m,mmwmmmm:
. D AM O PM fehect; cnal
O Ho. plevise describe ow pi mdll mske (wiade) s ing:

(¥ no, go o Quesion 220

57



B0 Wil {oid] you wse the SAME Metro-Norih or M TRAMSIT stations for
your OUTBOUND irip?

O iess 4o I guission 23) O No
1. What Mebre-North e Hd TIRSIT statians will (did) you wes bor yaur
ortsoursd trip?

Eirst Metro-figih or HJ TRANSTT siolion gong oetbound:
W NY Fans Saah
O Hobokan
O Sacauzus Rirkon
O Caher, plense gy,
Haw willl (gl yosid gl o woiid TIFs1 Milro-Maith o NJ TRANEIT
wiation? [Pismse seloct g e apphe |
o Do, plmase specily fe firs rowe o s nmber:
L Gubwey, plaase speciy the fost subuay ins:
ugEee L0EE 200 Q9
OG0B0 28O NW 3 Cheling, speci
L PATH, piasss spwealy PATH anlvy sialion
O Faimy, phasse indieais M N oming’
1 Wl ny
o Chiher maBal, prlassase il
FEinal Motro-torih or HJd TRANSIT station whore you will comglebs|d)
your rip:
TELL US BSORE SROUT HOW YOU TRAVEL
22 How long have you Baen wiing Metre-Nerih or BJ TRANSITY
yARIE sonths

23 Do you bravel on Motro-Morth/Md TRAMSIT tor:
I Work purpotas ONLY
I Monswnrk purnosas ONLY
0 Edih

e In the pasl seven deys (ncluding dodavl, how many INBOURD iros
iowards Hobohken or New Yook Cliy did yea mako on Metro-Momh
ar ) TRANSITT

(PSS aAsae FOTA) rumiwg, Irips

‘24, How mary o Those INBOUND trips were iaken ol each of the
tallowdng perioda’T (T noosa, plivess peile 040 K bowes

Tim yous v 2t Amat stator St
530 A - 10200 AM Eajurday
1001 AM - 3:58 PM Al davyl
00 BM - B0 #M Euncay
B P - 200 A 1 devy]

a5 10 [fee st seven dayd [freluding oy, how many DUTBOUND trips
away from Hobaoken or Kew York City did (will) you make on
Matro-Morth or MJ TRANSITT

iPlanse indeate fotal rumbark_____ trips

25b. Mow many of those OUTIOUND Irips wene {will b=) inken o1 sach
of thes Bollowing perioda (¥ none, plosse wils 07 e M hoves, )

Wnekday ——
Tomis b haianian’ v FsY Slatan |
S030 AN - G000 AM Salunday
S0 AM = 355 PM |l da]
400 PW — & 00 PRl | [ Sunday
&071 PW— 200 &M || g ey
26 How do pou typically pay fee your leain fare?
{Pleass sakect @ dhaf apode)
2 Cash o Mobie device
) Dbt ¢ Credi cand 0 Transs wouches ! Commuer benall sccount

58



AEDUT FOL

Thia imdormelion i sinciy confideniind and esed lo befler communicale
with ang undorstand ouwr cusfomers and Heir neods.

T, Which of the follcwing hawe you used in the last 30 days?
{Plansa seigot gb mal aoedy )
' Daskiop or lapion oompuioe Tk message [sent of recahend)
4 Tabdal [ iPad O & irancl s o widgeal
A Cal phors wilhigl nhersl goceas 0 Facaixork
d Srrarphong, call phaos, o O Testher
POV i it promes

Arg you o loenesd driver? J Yes J Mo

Hosw many liosnsed drivers (lacluding poursed] arm in yousr
hausshold ¥

Hew many operable molar vebiciie [are, mabontycle, plekup ricks,
SUVs, or vans) are in your howsehold ¥

D you hawe & vehicle svailable for your BEEOLND irip?
4 fax Mo

32, Dw awaruge, how many iripa de you maka &ie Maw York City BY CAR
per month

328, Have you used Matro-Horih /N TRANSIT iraing on wesiosrds andior

Imabdarys (B pasl onlle?
d Yes i Mo fgo Io guestion 32c|

32k ‘Which train lines have you used on weskends andior solkdays in the
past month? (Finsso seivct gY that aooiy)
3 Prscack Vakoy Ling, passh spacily nemisar of Gmas
O Crhar rad lina, ploase specly nusbar of Himes:

32, Sinpe the Intoduction of of-peak and weokerd service on fhe Pasoack
Vallay ling, has your INBOUND usags of this ling changed?
Inbound Peak frans armve al Hoboben befwaan & AW and 5230 AU
o WAk,

Ietound JH-Paak Irivng amve 8l Hobokern al &1 cifer imaes
rciuming weakems)],

(Piaase seiact gt mar o |

0 b rond el el Pascics Nilay ng

I3 hareis not cRaangad my INBOUND PEAK pesod ukags

J 1 y=s MEDLBD PEAK pancd Eains more bequerthy

o Dyse WEOLMID PEAK penod tains less frequently

'J 1 staripd using INBOUND OFF-FEAK parod rains

3 e wse INBOUND OFF:-PEAK panod Fains

O 1 graried using thig Ene aher this sendon was inimduoed in Fall 2007

33. Do you have any physical dsabilithes? (Foase saloct a7 At apphe )

E EE

S

< Mo, | do nal i Use o moiikty oid {oane, o )

J Difficulty with o inabdly oo ckmi stairs U A ingaly bind

J Uss a whasichai O Hawva a haaring impainment
3. What |6 the last grads of scheal you

'Jd D4 not graduale high school J Some oollego

' High school graduaris J Colego oraciusio

O Tezhnical o vocainnal businges school O Poal graduata
36, ‘What |5 your curresd employmend stabas?

o Employed fl-fme |35 hratwid o Ful-tima or pan-tims shidest
J Employed part-ima {30-35 Frakwk} 4 Unemploved (o o quostion 359
o Employed part-ima |20 hrs'mig < Homamaker {92 fo quosiion 357

2 Soil-ampioyed culski B home 1 Ratred (09 i ewstion 3
1 Sell-amployed B homa

36. '‘Which angwer balow bosl desoribes your fype of job or ocoupation?
PGSR Sadast Org AnEHar k)
J Probesiena, Teoheical B Aoiakd 0 Meching Ceanalen,
J Expubve, Sddmisicinabve & Manigatet  Assrnblers & Inspacion
4 Gervich Docupationss 2 Precian Prodection
4 Admicisinive Suppor, Poiuding Clencal  Crafl & Repar
4 Transportation & Malerial Moeng O Sales
< Genornl Labor



	1. Background and Objectives
	2. Survey Results
	2.1 Inbound Trip Purpose
	2.2 Inbound Origin Location
	2.3 Inbound Origin Location Type
	2.4 Inbound Origin Station
	2.5 Access Mode to Inbound Origin Station
	2.6 Transfer Station
	2.7 Inbound Destination Station
	2.8 Egress Mode from MNR Station to Final Destination
	2.9 Final Destination Location – Pascack Valley Line
	2.10 Final Destination Location – Port Jervis Line
	2.11 Final Destination Location – Total NY Stations
	2.12 Final Destination Location Type
	2.13 Ticket Type
	2.14 Outbound Trip Day
	2.15 Outbound Trip Departure Time
	2.16 Length of Time Using Metro-North Railroad
	2.17 Work vs. Non-Work Travel
	2.18 Inbound Trip Frequency in Past 7 Days
	2.19 Vehicle Availability
	2.20 Average Number of Trips to NYC by Car Per Month
	2.21 Use of Metro-North/NJT on Weekends or Holidays in Past Month
	2.22 Change of Inbound Use of Pascack Valley Line Since Introduction of Off-Peak and Weekend Service
	2.23 Physical Disabilities
	2.24 Level of Education
	2.25 Current Employment Status
	2.26 Type of Job or Occupation
	2.27 Industry Employed
	2.28 Employer Allows Telecommuting
	2.29 Telecommuting Frequency
	2.30 Household Size
	2.31 Number of Employed in Household
	2.32 Household Income
	2.33 Gender
	2.34 Age
	2.35 Race/Ethnicity
	2.36 English Speaking Proficiency
	2.37 Primary Language Spoken at Home
	2.38 Importance of PJL or PVL Rail Service in Choosing Location of Home

	3. Appendix
	3.1 Training
	3.2 Passenger Counts
	3.2.1 Figure 1 – Sample Outbound Count Sheet
	3.2.2 Figure 2 – Counting Clicker

	3.3 Survey Questionnaire
	3.3.1 Figure 3 – Sample Inbound Count Sheet
	3.3.2 Figure 4 – Sample Questionnaire Cover



